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Per Mortensen, 


ULY is “Christmas” month in the publishing 
field when Fall and holiday publishing schedules are being 
made up, books designed and printed, advertising and promo- 
tion campaign work gotten underway. 


Pageant Press each year recognizes the fact that 
more books are sold in October, November and December of 
each year than in all the other months combined. Accordingly, 
our schedules are stepped up, more printers are employed, as 
well as additional editorial staff, to insure our noted high 
quality book design and handling in a much reduced produc-, 
tion period. Only Pageant Press can make and guarantee this 
offer. There is no compromise in the beautiful jackets, the 
good, clear printing, the handsome binding or in the full page 
national advertisements we place in review media like The 
New York Times Book Review, Retail Bookseller, Library Bul- 
letin, New York Herald Tribune and Quill & Quire (Canada) . 


Write now for full details or, since time is money 
(the sooner your book is received, the earlier in the Fall it can 
be published) send your manuscript direct for a publication 
report. 


There is no obligation—if we do not conclude ar- 
rangements your script will be returned at once. Our subsidies 
remain reasonable—olten 30% less than other leading firms. If 
your book is in progress, write and let us know when it will be 
ready. 


Free Booklet AX2 on request. 


130 West 42nd Street, New York 36, N. Y. 
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Now Sells to Big Magazines 

“What I learned about maga- 
zine writing from Palmer has 
been invaluable to me_ ever 
since,” writes Keith Monroe. 
widely-known writer whose arti- 
cles appear in Life, American, 
Reader's Digest, Argosy, Good 
Housekeeping, other top maga- 
zines. 


To Writers Who Earn 
Less Than $6000 A Year 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let’s face facts: (1) editors are scrutinizing manu- 
scripts more carefully than ever before: (2) some 
writers are earning good more 
material at higher rates than ever before. If you're 
not getting your share of editors’ checks, it may 
not be because you lack talent, but that you need 
to know more about the professional devices and 
techniques that editors look for. That is the kind 
of home-study training Palmer Institute has ren- 
dered for 30 years to help writers find the most 
direct road to success and recognition. 


Remember: authorship is one of the few pro- 
fessions where earnings are virtually unlimited— 
where income depends on ability. Find out how 
Palmer may prepare you for real success. 


Free Book Tells How 


To learn how Palmer Institute home-study 
training may help you, send for free book, “The 
Art of Writing Salable Stories,” which explains 
Palmer's unique method of training for highest 
pay in all fields: short stories, novels, mysteries, 
radio-TV scripts, feature articles. Send today. 


Palmer Institute of Authorship 


1680 N. Sycamore, Desk G-73 
Hollywood 28, California 
Established 1917 


| Approved for Veterans 


Member, National Home Study Council 


Palmer Institute of Authorship 
1680 N. Sycamore 


Hollywood 28, Calif., Desk G-73 


Please send me free book, “The Art of Writing 
Salable Stories,’ explaining how | may increase my 
income from writing. This request is confidential 
and no salesman will call. 

Mr. ) 
Mrs. ) 
Miss ) 


Address 
City _. Zone State. _- 
Please print clearly. Veterans: check here 
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fisher 


Should the young writer 
follow ‘‘God” or ‘‘Caesar’’? 


Vardis Fisher gives his answer to the question of 
art versus commercialism in GOD OR CAESAR, The 
Writing of Fiction for Beginners. This noted au- 
thor bases his conclusions on more than 30 years’ 
experience as a successful writer and teacher. 
Frank, unsentimental style will delight all—regu- 
lar Fisher enthusiasts ond new readers alike, 


$5.00 at leading bookstores 
or direct from publisher 


The CAXTON PRINTERS, Ltd. 
We Caldwell, Idaho We 


University Sponsored 


WRITERS’ SERVICE 


Now—a manuscript criticism, consultation and 
agency service staffed by professional writers and 
educators. For further information write: 


ALAN SWALLOW, DIRECTOR 
WRITERS’ SERVICE 


University of Denver, Denver 10, Colorado 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat. 
Price includes: Minor corrections; one carbon copy, 
if desired. Also, extra first and last sheets. 
21 Yrs. Typing Experience 
HELEN M. MYERS 


121 S. Potomac St. s: Waynesboro, Pa. 


What readers say 


Not for Pufflesnippers 

You deserve at least one hundred new subs on 
the strength of your use of Woodford’s stuff, and 
your failure to conform to “good English’’—what- 
ever that may be. Jack writes better than your 
sanctimonious litde pufflesnippers who rise up, 
pick up their petticoats (or would if they wore 
‘em), and rush home to mama. Can't you just hear 
them say, with tears running down over their 
soggy cheeks, “The teacher said a naughty word 
when the calf kicked him on the shin’’—and then 
they bawl like a year-old baby with a bad case of 
stomach ache, 

Pass a couple of nice warm biscuits and molasses 
to Thomas Thursday, who may say things in “a 
ungentlemanlike” way, but at least he says some- 
thing, which the critics of Woodford, and of your 
use of folks can’t do because their souls are too 
shriveled to have that much juice in 'em. 

M. N. BuNKER 
Springfield, Mo. 


Mr. Lomax’s Aunt’s Azaleas 

Well-l-l—well! We live and learn. Azalea bulbs! 
Mr. Lomask tells us on page 14, May issue, that 
his aunt was “pitting the landscape with azalea 
bulbs.” 

Think of that! I’ve been surrounded for 28 
years with, roughly, a million azaleas; I’ve raised 
them myself; and I didn’t know they grew from 
bulbs! Did Mr. L.'s aunt also plant rose bulbs and 
lilac bulbs? 

I hope the rest of the material in that article of 
Mr. L,’s is more accurate than his gardening lore. 

SytvA M. Brown 
Lake Wales, Fla. 


If your reader has planted one azalea, she has 
planted one more than I have. So I bow—red-faced 
—to her superior research. 

MILTON LOMAsK 
Brookfield Center, Conn. 


Doctorates for Creative Writing 
Author & Journalist states that the universities 
of Denver, lowa, and Stanford grant doctorates for 
creative writing. Stanford does not and never has, 
unfortunately, and should not be given such 
liberal credit. The University of Denver and the 
State University of Iowa do and should be given 
glowing credit for their far-sightedness. 
CONRAD PENDLETON 
Nacogdoches, Tex. 


Annixter’s Polished Craftsmanship 
I was greatly interested in Paul Annixter’s 
article, since I've always admired the polished 

craftsmanship of his work. 


INGLES 
St. Joseph, Mo. 
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Caesar! 
by Verdes 
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Much interested in the article on writing th: 
animal story. But I was disappointed that you did 
not publish a supplementary list of publications 
that use animal stories. You have done that with 
other special markets, and it is a real help. 

M. D. Brown 
Los Angeles, Calif. 


Practically every magazine using fiction is a mar- 
ket for animal stories. The rare exceptions are in 
Specialized fields such as confessions and whodun 
its—and in the latter Erle Stanley Gardner wote 
The Case of the Caretaker’s Cat. —Fd. 


Best Market List 


Congratulations on the verse market list in AéJ. 
It’s the best one I've ever seen in any magazine. 
And the article on poets and editors is most 
enlightening, especially the news that editors re 
gard poets as their superiors—which is really news 
to me. 

JANE MERCHANT 
Knoxville, Tenn. 


More than a Writer 


_T can't say enough for Derleth's advice to begin 
ning writers. I couldn’t help but feel that this was 
more than just a writer speaking. Derleth was a 
living person, too, whom you got to know and 
like through these chapters spent with him. Too 
often information for beginning writers is written 
by WRITERS who endeavor to remain as such 


through their teaching experience and thus fail 
to give us a common springboard. 

It seemed to me that Derleth kept repeating in 
the background, “This is it—this is the way I made 
the grade. I’ve opened my little black book and 
here are all the secrets. Now sit down and write.” 

And if you felt the way I did every time I 
finished a chapter of his, you did sit down and 
write. Too many how-to-write articles urge you 
on to read more how-to-write articles. But not so 
with these~you quit reading for a while and 
write, 

KATHRYN KLipsTEIN GRESS 
Cheyenne, Wyo. 


So sorry to see Mr. Derleth leave the pages of 
A&J. His writings have been a comfort and staff 
of encouragement to many of us, Toward the end 
of his last contribution, one passage struck me 
most forcibly. I quote: “ ... and I would con- 
tinue to hope, as I do today, that the time might 
come when I could find the occasion to write all 
I want to write without the drudgery of writing 
tripe for money.” 

This statement struck me so squarely between 
the eyes that I picked up my ball-point pen and 
inked it all round. From the bottom of my heart 
I say, ‘“Ain’t we all?” 
Ross F. KAVANER 
Calgary, Alta. 


The series just closed won't be Mr. Derleth’s 
last contribution to AX], we promise you.—Editor. 
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You’re the doctor.” ‘Today, Mr. 


flattery failed to get him publication. 


Send 10c for my 
new booklet, The 
Truth About Coop- 
erative Publishing. 


Jury, 1953 


Sook Writing Alp 


From a Published Novelist 


HARLES WILLIS HOWE, who had never written a 
book before, sent me his manuscript and said, “If it 
requires professional polish, give it what it needs. 

Howe’s Western 

Timberleg of the Diamond Tail, is in circulation. 

Bill Johnson “talked about” sending me his manuscript, but decided it 
would be cheaper to let some of his non-writing friends read it. ‘Too bad their 


If you would rather be a Charlie Howe than a Bill Johnson, send me 
your manuscript for appraisal. I make an initial charge of five dollars for 
reading, and have a report for you in ten days. If you'd prefer information on 
my plan first, send for my free circular entitled Literary Help. 


CHARLES CARSON, Literary Consuftant 


Post Office Box 638, Manhattan Beach, Calif. 
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Jos, ¢. DOAKES, Ed/ToR 


We wish we were serious about the offer stated above, because a mind-reading machine would be 
a valuable asset to a writer who’s been sending scripts out to market regularly and getting them back 
with rejection slips just as regularly. Rejection slips are a necessary evil, of course, since editors just don’t 
have time to give reasons for every rejection—but those little slips of paper are still pretty frustrating to 
the people who receive them. 


You can’t tell whether your script was rejected because it isn’t so hot, or whether it’s first-class 
stuff but not right for that market, or whether it’s perfect for that market but arrived when the editor 
was stocked on scripts of that type, or whether it missed because of certain flaws (which you might have 
corrected if you’d only been told about them)—-or any other of the multitude of reasons for which scripts 
are rejected. 


So, all this considered, we wish we could say, ‘‘Just fill in the coupon, send it together with the 
top of your neighborhood grocer, and your mind-reading machine (specially tuned to editors) will come to 
you by return mail.’’ The reason we can’t, of course, is that no one’s invented a mind-reading machine 
thus far, and we’re in doubt as to whether anyone ever will. 


In the meantime, therefore, we'd like to offer an alternate, —- and probably more sensible — 
suggestion. If you aren’t selling, or aren’t selling as much as you'd like, it might be a good idea to let 
us see some of your stuff. 


We can’t read minds, but, on the basis of our day-after-day dealings with editors through the 
years, and the six thousand properties we sell each year, we know pretty thoroughly what will and won't 
sell —— and why. We'll be happy to look into the probiem of why your stuff is missing, and help you get 
it right and get it sold. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional 
charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give 
you specific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
types of material upon request. We drop all fees after we make several sales for new clients. A stamped 
self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 N.Y. 


Comment on Scott Meredith's best-selling book, WRITING TO SELL: 


“, . . the author knows pretty much everything there is to know about the writing business, 
and in his book covers the field thoroughly .. .” — The New York Times 


Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 East 33rd Street, New York 16. $2.75. 
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A WRITER’S VIVID STORY 


The Double Life of 8 


By HIMSELF 


'M a Doctor Jekyll with only a semilucrative 
practice and a Mr. Hyde without a toothsome 
trollop in which to sink a fang but I register 
in complete resemblance with the two in that | 
am the splittest personality that ever required 
twin couches in a psychiatrist’s office. 

From 9:30 a.m. to 5:30 each evening, Monday 
through Saturday, | am a normal human being. 
Then from 5:30 p.m. until my eyelids call curtain 
time, Monday through Saturday, plus all day 
Sunday and holidays, my mind takes a queer turn 
for the typewriter and I become about as human 
as a bank holding a first mortgage that’s 31 days 
overdue. 

You guessed it. I write things; articles on people 
and places and how certain of us do certain things 
which set apart the few from the many. 

And to do all of this, I maintain, one has to be 
a split personality, one has to be two people. | 
hold myself up as a perfect example of how true 
that is; for, better than anyone else, I understand 
what makes me tick—both of me. 

On one hand I’m Samuel A. Siciliano, advertis- 
ing manager for Sanguinetti’s Department Store— 
husband; dog, horse, and cat owner; and in 
partnership with two finance companies, one 
dealing in houses, the other in cars. That’s the 
9:30 to 5:30 guy who sits in his office with his 
pants pressed, his hair combed, and a shine on his 
shoes. 

On the other hand I'm S. A. Siciliano, typewriter 
pounder, researcher, dictionary and half-ream of 
Reporter's Bond owner, who climbs into his 
oldest clothes, stuffs tobacco into a pipe which 
shrivels Air-Wick, locks himself in the $75 house 
trailer he set up in his back yard and instructs 
his wife to tell phone callers he just left on a trip 
around the world by pogo stick. 

Samuel A., the ad man, lays out his art work 
and writes radio copy. 

S. A., on the other hand, goes after his first-hand 
information via jeep, pickup truck, or afoot and 


. A. Siciliano 
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is liable to be found letting himself down into a 
hand-dug gold mine or 60 miles inside Mexico 
getting camera angles on a shrimp fishing boat. 

But, unlike most two-person people, I enjoy 
both sides of the divided dwelling of my existence. 
And the combination of the two affords me the 
means whereby I’m just about able to live the life 
to which I'd like to become (permanently) 
accustomed. 

Of course I didn’t make my decision to burn 
two candles rather than one at both ends with 
just the flip of a thumbnail on the business end 
of a match. It took considerable thought and some 
painful experience. 

I received my first rejection slip at the impres- 
sionable age of nine and I was so disappvuinted I 
gave up writing as a career until I reached nine 
and a_ half. 

My first sale came just after I voted for 
Roosevelt the first time. An article it was, on a 
traffic safety program about which I had written 
a series for the weekly newspaper which was roe 
ing me in postage, paper, and file cards (and little 
else) at the time. I rewrote the series into a 
920-worder and received | cent for each and every 
one from the California Highway Patrolman. 

Following the publication of that piece, | 
decided that I was made. There was no reason 
({ thought) for a man, once published, to worry 
ever again. All I had to do was transfer a few 
thoughts to copy paper, get friend wife to type 
them nice and non-erasurish and I would be drain- 
ing the Curtis Publishing Company treasury. 

To prove the fallacy in that line of reasoning 
| refer you to the financial statement of the 
Mobridge (South Dakota) Weekly Tribune for 
that year. It will show I had to ask for a raise to 
pay for the extra postage and materials needed to 
collect a mountain of rejection slips. 

A move to Arizona for reasons of health proved 
necessity the mother not of literary invention but, 


instead, of literary honesty. One doesn’t move 
household and baggage and accept a lower wage 
without shopping around for something to take 
up the monetary slack. I decided to look into the 
matter of rejections and see if I couldn't evolve 
some method of turning them into polite little 
pieces of paper with figures and a paymaster’s 
signature on them. 

I turned first to my writers’ magazines for some 
clues. I read where one cannot write unless one 
lives what he is writing. Then I turned the page 
and read where one of the most successful writers 
of Western pulp fiction is a guy from Sewickley, Pa. 
who has never been farther west than the Ohio 
River. And then I read where being a poet re- 
quired an appreciation of the finer things in life, 
required living on a higher plane than the masses. 
Turning the page, I read an article on a poet 
destined to become well-known and a master of the 
craft. When he wasn’t writing poetry he was a 
working cowhand on a ranch in Nevada. 

Contradictory comparisons? 

On the surface, yes. But I didn’t make the mis- 
take so many do in reading much of what is 
written. I delved into the thing instead of passing 
on and came to the conclusion that two wrongs 
sometimes make both of themselves right. The 
Sewickley cow-writer, for instance, didn’t live in 
the West, physically. But he did, mentally. When 
he wrote of gunfights and hard riding in the 
Arizona Territory he took himself away from the 
open hearth furnaces, valleys of steel, and 


mountains of coal which surrounded his home and 
he lived (mentally) on the sands of the desert 
and slapped leather amid the saquaro cacti—and 


sold. 

And the cowboy poet hung up his high-heeled 
boots and covered his saddle with a Navajo 
blanket of forgetfulness when he took pen in 
hand and transported himself to places he had 
never actually seen, allowing his mind to have free 
rein over his emotions—and sold. 

And the weekly newspaper reporter took his 
ideas on traffic safety away from the five ““W’s” of 
newswriting and transported himself into the 
realm of essay—and sold. 

That, then, was the secret. One could be what 
one would in normal pursuits but to write to en- 
tertain or instruct others one must take himself 
out of the norm. 

With that decision my two-sided personality 
was born. 

The next step was to put my theory into 
practice. 

The state of Arizona publishes what is undoubt- 
edly the most beautiful and probably the most 
avidly read travel publication in the world today. 
Arizona Highways goes to over 100,000 subscribers 
from Maine to Washington, California to 
Florida, Pakistan to Hawaii. A letter to Ray Carl. 
son, editor, netted an answer that he would be 
interested in seeing an article on Yuma’s Ter- 
ritorial Prison but it would have to be factually 
correct. Some Highways readers are students of 
Arizona territorial history and, we could rest as- 
sured, each statement would be carefully weighed 
against research. 

Two months later, after a dozen visits to the 


museum, interviews with twice that many old- 
timers, hours of old record searching and after- 
noons spent lying on the museum floor helping 
my photographer get the best camera angles I 
mailed 2,500 words. I received a check on publica- 
tion and letters for months following from readers 
who caught a typographical error regarding the 
date of Garfield’s Presidency. 

But there was no error in the theory. Sam 
Siciliano, ad man, couldn't be romanticist enough 
to mold facts into a presentation an editor would 
accept. But S. A. Siciliano, writer, could forget 
convention in expanding facts and dirtying shirts 
and slacks. 

Take the next piece I did for Highways. Carlson 
phoned me one afternoon at the office. “Sam, 
we're thinking of a series on Arizona cities. We'd 
like you to do one on Yuma.” Then he went into 
a few details on just what he wanted: economy, 
recreation facilities, past, future, etc. 

“This,” I thought while he was talking, “should 
be easy. The Chamber of Commerce will (practic- 
ally) do it for me.” 

‘Then my bubble burst, for Calson ended his call 
with, “Now, Sam, we don’t want any Chamber of 
Commerce malarkey (italics are mine), We want 
the real thing.” 

That one took three months of my spare time. 
Research filled five folders in my file case and my 
photographer took over 60 pictures. 

But it was worth every minute and sheet of 
film. When published the article took up a 
quarter of the magazine and I am still getting 
letters from late readers. 

Sam Siciliano, businessman, would have had 
difficulty bylining that article. But S. A. Siciliano, 
whom everybody in town looks upon as a 
different person (‘“writer, you know”), heard no 
complaints when he wrote a lot of good things 
about our city but also dealt with a few which 
need some fixing. 

Not all I write takes months of work, however. 
Some pieces result from an afternoon of interview- 
ing, a couple of hours of book. searching, or some 
field work. 

But even when only a comparatively little time 
is used, there is still work and there is still that 
quality so many conveniently place under the 
ambiguous catagory of adventure. And that is 
where my split personality really comes to the 
fore. Sam Siciliano, advertising manager, would 
be terribly out of place doing 90 miles an hour in 
a Buick convertible down an airfield runway at 
a dark 4:30 a.m., to get the reactions of a re- 
fueling crew during a record-breaking light plane 
endurance flight. But S. A. Siciliano, writer, felt 
perfectly natural doing just that and following up 
with a cup of coffee with the wives of the flyers 
to find out just what the girls were thinking of the 
whole thing. 

Sam Siciliano, advertising man, wouldn’t be 50 
feet below the earth’s surface, for you don’t sell 
dresses to gold miners. But S. A. Siciliano, author, 
squeezed his bulk into an ore bucket and listened 
quakingly as greased cables lowered him down a 
hand-dug shaft to gather material on how John 
Fay, desert prospector, finally “struck ‘er” after 
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25 years of scratching the scorching sands of th: 
desert. 

And Sam Siciliano would have no reason to b« 
60 miles inside Mexico studying the life and times 
of the shrimp fishermen at El Golfo, Santa Clara. 
But S. A. spent nine hours traveling those 6() 
miles over a desert road which had plenty otf 
desert and no road and slept on a beach where he 
had to pick up his bed and walk every two hours 
because of shifting tides for a couple of hundred 
words of a 3,000-word article he was doing on the 
state of Sonora, Mexico. 

There’s a lighter side to the double life, too. 
Sam, the ad man, heard about Hattie McDaniel 
coming to Yuma to get married. S. A., the maga 
zine man, sold a story, with pictures, of the 
wedding to the magazine Our World. He sent 
other pictures to Negro newspapers throughout 
the country. The only one of the newspaper-sent 
pictures to get published was printed three months 
after the wedding over a caption telling of Hattic 
McDaniel’s coming divorce. 

Then, too, there was the article S. A. sent to 
an agent, with reading fee. The agent sent it back, 
with letter, listing 25 reasons why it wouldn't sell. 


Be an Opportunist 


By RALPH FRIEDMAN 


could have a key made. “At Troeh’s,” he 
said. “Best locksmith in town works there.” 

I perked up my ears. Maybe Locksmith Ledge 
would be interested in a sketch of this keymaker. 
It was—and a sale was born. 

One morning we turned on the radio. The pro- 


I ASKED the service station manager where | 


gram was “Coffee Time at Tiffany's.” We knew 
that ‘Tiffany's drug store was a Rexall outlet. We 
also knew that Rexall publishes a house organ. We 
put the facts together: a radio program in a drug- 
store that dealt with Rexall. Sounded good. My 
wife, Phoebe, queried. The reply expressed in- 
terest. She wrote the article and for it received 
a check. Not too fat, of course, but enough to pay 
a month’s rent on our student apartment. 

I sat in Elon Moore’s seminar on Later Maturity 
at the University of Oregon, no mind on maga- 
zine writing. A few minutes before the bell rang 
Doctor Moore made the casual remark that the 
aged (65 and over) are found in a large propor- 
tion on marginal lands. 

That interested me. As an old Californian, I 
knew of the tremendous population of our 
“senior citizens” in Long Beach, Pasadena, Glen- 
dale, and other green pasture southern California 
communities. I could not help but know that 
southern California was described day in and 
day out as the “Mecca of the Retired.” To hear 
the propaganda, you'd think that no elderly man 
or woman in the whole state lived anywhere but 
in the sunkissed Los Angeles hinterland. 


I hired myself to the library, obtained the U. S. 
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Sam would have accepted this as final but S. A., 
the adventurous sort, sent it along to Pic and made 
the sale. 

But then S. A. is willing to suffer even more 
than criticism for his art and some hard cash. My 
wife, an ardent horsewoman, was training a 
quadrille on horseback for a local rodeo. Sam gave 
her his moral support. S. A. went out to the prac- 
tice arena and gathered first-hand material and 
pictures which sold to Western Horseman. But 
it was long after I cashed the check before I could 
sit down without easing myself into the chair. I'm 
now working on enlarging my theory to include 
being able to have S. A. do the writing and Sam 
the sitting. 

Frankly, I don’t expect success in that tangent 
of my endeavor but I do think I have proved my 
original point. And I’ve come to the conclusion 
that this writing business is just another of those 
mysteries of lite known as getting next to your- 
self. 

If you aren't selling, but know you really should 
be, your answer may lie in the two-sided life. And, 
the best thing of all—no matter which one of you 
makes the money, you both get to spend it. 


Census publication on California, Characteristics 
of the Population, and went to work. What I 
found was very illuminating. On a per ratio popu- 
lation basis, the highest per cent of “old folks” 
was not in the coastal area of southern California 
but in the Sierra Nevada hills of the old Mother 
Lode country and east of it, where there are more 
snow and rain than sun. The “youngest” com- 
munities were in the devilishly hot Imperial Valley 
and in the flatlands of the great Central Valley. 

Perhaps Fortnight, the popular California maga- 
zine, would be ineeroned? It was, thank you, and 
I am happy to report that Doctor Moore's side 
remark paid the grocery bill for a week. 

All three incidents took place in one town, 
Eugene, Oregon, and within a single month. 

Was I being opportunistic? And how! And 
that’s the moral for writing folks, especially article 
writers. Opportunists make sales. Opportunists see 
their stuff in print. 

Ideas are everywhere. In looking through several 
copies of Retail Clerks Advocate International, 1 
noticed that the magazine featured a different city 
each month. I scribbled a letter to the editor, 
offering to do a piece on Eugene, then contacted 
the Eugene Vocal’ union. They paid me for the 
article, which appeared only three months after it 
was written. 

A friend of mine, a very successful article writer, 
once told me: 

“Most people pass by the common in their 
search for the unusual. I look for the unusual in 
the common.” [Continued on Page 30] 
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Carpentering Light Verse 


II. It Must Sound Natural 


By ARTHUR FREDERIC OTIS 


light verse is that it sound natural. Sen- 

tences must flow as they do in ordinary 
conversation. There is no such thing as “poetic 
license,” which used to be taken to mean a license 
to invert sentence structure in order to make a 
rhyme. 

Shakespeare did it, witness these lines from the 
third act of Hamlet: 

My words fly up, my thoughts remain below: 
Words without thoughts never to heaven go. 

Pope did it, in his Essay on Man: 

Know then thyself, presume not God to scan; 
The proper study of mankind is man. 

There is a lovely song, “Then You'll Remember 
Me,” in the light opera, The Bohemian Gil, and 
four lines go this way: 

There may, perhaps, in such a scene, 
Some recollection be 
Of days that have as happy been, 
And you'll remember me. 

Spoken in conversational English, Shakespeare's 
line would have to read: “Words without thoughts 
never go to heaven.” 

Pope would have said, had he been talking, 
“Know thyself then, do not presume to scan God. 

And the Bohemian Girl song would have to 
proceed, “There may, perhaps, be in such a scene 
some recollection of days that have been as happy.” 

Shakespeare’s reputation is pretty good. Pope 
got along all right. And for all I know, Alfred 
Bunn, who wrote the Bohemian Girl lyrics 1 have 
quoted, may have been ranked high among song- 
writers of his day. But’ Fm talking about what 
sells in light verse today. Editors will not stand 
for unnatural construction. They won't buy 
mutilated sentence structure, merely to get a 
crippled rhyme. : 

That's where your carpentering comes in. It 
takes work to fashion verse which reads naturally, 
and in which the rhymes appear to happen en- 
tirely by coincidence, rather than being forced. 
If you resent such work, and say you'd rather write 
it your way, that’s just fine—but don’t complain 
when the editors return your verse. 

They are hired for their skill in knowing what 
magazine readers like. It’s their business to know. 
Readers buy the magazine for its editorial content. 
In order to read the verse, and the fiction, and the 
articles they like, they are exposed to the advertis- 
ing pages. And advertising is what keeps the maga- 
zine going. There was no such consideration in the 
days of Shakespeare and Pope. Had there been, 
those gentlemen were smart enough and skilful 
enough to have been governed by it. 

Public taste, too, undergoes changes. Who shall 
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say that the rules which apply today will have any 
bearing ten or 20 years from nowr Our problem 
is with today’s editorial requirements. 

Away back in grade school, when you were 
studying sentence structure, you probably heard 
someone quote the Pennsylvania Dutch instruc- 
tion, “Throw the cow over the fence some hay yet.” 

At about that same period in my own career, 
I came across these lines, purporting to be a 
valentine inscribed by a German immigrant: 

I send to you dese violet 

In token of I’m glad we met; 

I hope we may already yet 
Once more again togedder get. 

In German, verbs come at the ends of sentences. 
In English, they do not. And it is not permitted to 
change the order in carpentering a verse. Shall 
we build one, and see how such a pitfall works, 
and how to avoid it? 

You have a dog. You have tried to teach him to 
do tricks. Your success is negligible. You know that 
many other dog owners have had a similar ex- 
perience, and you'd like to do a verse about it. 
Here is a sample of what you might write, though 
exaggerated: 

My dog I tell erect to stand; 
My dog I tell to speak; 
My dog I briskly do command 
To run a ball to seek. 
I am not kind, to me you say; 
These tricks. you'd think I'd rue them. 
At me you must not look that way; 
My dog, he doesn’t do them. 

You would never write anything that bad. But 
if you find yourself tempted to switch the order of 
a sentence to make a rhyme, resist the temptation 
and keep working until you make a good verse 
without inversion. 

You could achieve the same effect in good con- 
versational English by rewriting it this way: 

I tell my dog to stand erect; 
I order him to speak; 
Relentlessly I then direct 
My dog to swim the creek; 
You say these tricks are most unkind, 
I shouldn’t force him through them, 
But I insist he doesn’t mind; 
You see, he doesn’t do them. 

Another aspect of the poetic license which is out 
of date, and not to be used in modern verse, con- 
sists of using so-called poetic words and contrac- 
tions which are not used in ordinary speech. 

E’er for ever, o’er for over, and e’en for even are 
common examples. You will find them in countless 
hymns and in the poems of another day. Whilst 
and ’twixt are two other oldies to avoid. There are 
many others. When you [Continued on Page 30) 
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Your Selling Prospects Through 1953 


RITING prospects are always good—{o: 

the writer who keeps his eyes and ears 

open and is willing to work. There is 
never anywhere a dearth of subject matter for first 
class writing—fiction, poetry, fact. 

On the other hand, marketing prospects vary 
from time to time. Undoubtedly there is a 
market somewhere for every good manuscript, 
but sometimes that market is easier, sometimes 
harder, to locate. 

The latter half of 1953 looks like a good market- 
ing period. Heavy advertising is expected, which 
means bigger magazines and more space for free- 
lance material in the publications that depend on 
advertising for their main revenue. A good many 
magazines which use little or no advertising are 
boosting their size in order to increase newsstand 
sales. 

Another welcome bit of news: Prices paid for 
MSS. will average a little higher. Stories and 
articles of exceptional quality and popular appeal 
will bring definitely more pay. 

Good fiction will continue in demand. There 
never is any surplus of it—except perhaps in 
adult stories dealing with children—and editors 
feel that the public taste is getting constantly more 
discriminating. 

A few magazines which formerly excluded fiction 
are taking it on. Too, there is a better market for 
longer stories, especially novelettes or condensed 
novels usable as “one-shots,” Some magazines are 
upping the maximum wordage for short stories, 
though the story under 5,000 words still stands 
the best chance. 

Longer fact articles are also acceptable. 
Especially there is a vogue for long—sometimes 
serialized—case histories of young criminals or 
delinquents with analysis of their psychological 
background—how “they got that way.” 

An increasing number of publications are fea- 
turing exposés—of rackets, cities, health hazards, 
and a multitude of other things. These range from 
carefully documented studies to sensational “‘revel- 
ations” based on hit-or-miss observation. Examina- 
tion of any magazine that uses exposés will show 
the type it wants. 

There is a growing demand for serious but 


popular articles interpreting science and economics 
to the everyday American. Here is an under- 
worked field for writers with the necessary back- 
ground. 

Among the magazines there are numerous 
changes. The science-fiction field is booming. It 
has been only 27 years since Gernsback founded 
the first science-fiction magazine. The Handy 
Market List in this issue of Author & Journalist 
now lists 22. Their circulation is in the millions. 
The classification includes some publications that 
use so-called fantasy though these are decidedly 
in the minority. General magazines are also using 
science fiction but to a limited extent. 

The men’s magazines are constantly shifting. 
The few old standbys are still in the picture, 
Several new ones listed by A&J in January have 
ceased publication or will do so this summer. 
Numerous others have entered the field. All have 
one thing in common: emphasis on adventure. 
The adventure may be the “blood and guts” of 
Mickey Spillane or something much more subtle, 
depending on the magazine. Most of the men’s 
magazines use fiction; some do not. 

Two well-known magazines are changing fre- 
quency of publication—Collier’s from weekly to 
every other week, Pathfinder from semimonthly to 
monthly. The former, which has been operated as 
a weekly since 1888, plans bigger issues and at 
least equal opportunity for freelance writers. 

Pathfinder, which has been a news magazine, is 
moving to the home service field, in which it 
will point its material specifically to families in 
the smaller communities. It will offer a much 
better market for MSS. than in the past. 

Among new magazines, two of the most dis- 
tinctive are Challenge and Jubilee. The former, 
published under the auspices of the Institute of 
Economic Affairs, New York University, is a slick- 
paper, illustrated digest-size magazine seeking to 
interpret the American economic scene to the 
general public. Jubilee is an elaborate picture 
magazine primarily for Roman Catholics but not 
confined to church subject matter. It is edited 
by three laymen of wide experience in the pow 
lication field. Like most picture magazines, Jubilee 
is in the market for text as well as photographs. 


The Handy Market List 


fe Handy Market List, constantly revised 
and published periodically by Author & 
Journalist, offers a comprehensive list of 
magazines which accept suitable manuscripts. 

General Magazines are divided into two groups, 
A and B. Those in Group A offer a better market 
to the typical freelance writer. The magazines in 
Group B tend to be more specialized and to pur- 
chase less material. 

A name in parentheses immediately following 
the name of a publication—as (Thrilling) —indi- 
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cates the chain or group, if any, to which the mag- 
azine belongs. In most instances the frequency 
and single copy price of the publication are 
shown; as (M-25), monthly, 25 cents. Acc. means 
payment on acceptance; Pub. payment on publi- 
cation. Schedule, a term used by Columbia Pub- 
lications, means that payment is made when the 
MS. is scheduled for publication. 

If a magazine is not listed in the Handy Market 
List, consult the various lists published in Author 
& Journalist from month to month. 
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General Magazines—A 


America, 329 W. 108th St., New York. (W-15) 
Articles on current social and political interests, rural 
problems, 1,000-2,000; short modern verse. Rev. R. 
C. Hartnett, S.J. 2c. Acc. 

American Legion Magazine, 580 5th Ave., New 
York. (M) Out of market for fiction. Query on arti- 
cles. Joseph C. Keeley. High rates. Acc. 

The American Magazine, 640 5th Ave., New 
York 19. (M-25) Short stories 3,000-5,000; com- 
plete novelettes, 20,000; short shorts, vignettes. Ar- 
ticles usually arranged for. First-class rates. Acc. 

The American Mercury, |1 £. 36th St., New York 
16. (M-25) A magazine of ideas. Lively articles on 
literary and cultural subjects. Original thinking. In- 
telligent regional articles. Satire. No verse. Query 
with outline. $150-$200 an article. Pub. 

American Weekly, 63 Vesey St., New York 7. 
Sunday magazine distributed with Hearst and other 
newspapers. Features with photos, best lengths 900 
and 1,800. Charles Robbins. Excellent rates. Acc. 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; Serials 
about 40,000. Essays 1,500-3,500. Articles 1,500- 
6,000; short humorous articles, longer articles on 
art, music, literary criticism, current affairs, biogra- 
phy, finance, business. Serious and light poetry. Ed- 
aap Weeks. Prose, varying rates; verse $1 a line. 

cc 

The Book of Wit and Humor, 57 Lexington Ave., 
New York 22. (M-35) Short stories about 2,500; 
short-shorts. Essays about 2,500. Verse. Fillers. Must 
embody wit or humor. Cartoons. Louis Untermeyer. 
Varying rates. Acc. 

Brief Magazine, 270 Park Ave., New York. (M- 
25) Confined to articles for family reading. R. J. 
Levin. Articles $150 up. Acc. Query. 

Buick Magazine, 818 W. Hancock Ave., Detroit 
1, Mich. (M-free) Articles on people, places, and 
events of interest to tourists; all forms of outdoor 
recreation, handicrafts—500-600 with 3-4 good pho- 
tos. At least one article in each issue to appeal 
especially to women. Picture stories with human in- 
terest. E. W. Morrill. Acc. Supplementary rights re- 
leased. 

Cars, 67 W. 44th St., New York 36. (M-25) 
Anything of interest to car owners or car hobbyists 
up to 5,000. Humorous anecdotes of personal ex- 
periences with cars to 200. Cartoons. Photos. Arthur 
Unger. $75-$300 a full-length article; pictures, $10. 
Acc. Query. 

Challenge 
(M-20) 
Economy entertainingly, topically, 1,200-1,500. 
ticularly interested in 


Magazine, 32 Broadway, New York 4. 
Articles aiming to explain the American 
*Par- 


local situations beyond our 
mainstream of information—small and big business; 


labor, civic, and personal developments related to 
the organization, financing, production, and distri- 
bution of goods and services. We want locally ori- 
ented articles of national interest, with names and 
close-up details, and always with a topical twist.’ 
Fillers. News. Cartoons, Photos. J. Malone, Senior 
Editor. 5c up. Acc. Query. 

Collier's, 640 Fifth Ave., New York 19. (Bi-W- 
15) Short-shorts, short stories, serials, novelettes. 
Articles of general interest. Light verse. Cartoons. 
Some fillers. Photos occasionally. Roger Dakin, Edi- 
tor; Fiction Editor, Mrs. Eleanor Stierhem MacMan.- 
nis; Cartoons, Verse, Fillers, Gurney Williams. Top 
market rates. Acc. 

Commentary, 34 W. 33rd St., New York 1. (M- 
50) Political, economic, sociological, religious. Short 
stories, 2,500-4,000. Verse any length. Elliot E. 
Cohen, 3c. Acc. 

New York 


The Commonweal, 386 Fourth Ave., 
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16. (W-15) Independent Catholic review. Timely ar- 
ticles on literature, art, public affairs, up to 2,500. 
Edw. S. Skillin. 2c. Acc. 

Confidential, 1697 Broadway, New York 19. (Bi- 
M-25) Fact stories to 2,000—off-the-record stuff— 
with photos. Richard Atkins. Good rates. Acc. 

Coronet, 488 Madison Ave., New York 22. (M- 
25) Uses factual anecdote-packed articles under 3,- 
000; photos; fillers; one-pagers; humorous anecdotes. 
No fiction or poetry. Fritz Bamberger. Good rates. 
Acc. Fillers, Pub. 

Cosmopolitan Magazine, 57th St. at Eighth Ave., 
New York 19. (M-35) Short-shorts 2,000, 2,500; 
short stories 5,000; novels 20,000. Articles: per- 
sonality, thought-provoking, current affairs, psycho- 
logical. Humorous fillers. Photos. No verse. No car- 
toons. John J. O’Connell. Top rates. Acc. Query. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M- 
30) No fiction. Provocative non-fiction on Negro life, 
preferably success and achievement stories. Photo- 
graphs. $75-$100 an article; $75 a story unit of at 
least 10 pictures. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M- 
30) Short stories, 2,000-6,000; romance, adventure, 
detective, humorous; six-installment serials, 5,000; 
short shorts; articles; cartoons. Eileen O’Hayer. Good 
rates. Acc. 

Eye Magazine, 270 Park Ave., New York 17. (M- 
25) Articles to 2,500—crime, exposes, war stories. 
Photos. $150 an article; $100 for 4- or 5-page 
photo spread. Acc. Query. 

Fate Magazine, 806 Dempster St., Evanston, lil. 
(M-35) Articles under 3,000 on psychic, unusual, 
unexplained happenings; fillers. Robert N. Webster. 
2c up. Acc. 

Focus, 270 Park Ave., New York 17. (Bi-W-10) 
Articles—personalities, exposes, crime, entertain- 
ment, 200-1,500. Special need: true local human 
interest stories with a twist. Fillers. Photos. Cartoons 
rarely. James A. Bryans. 10c. Acc. Query. 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., 
Dearborn, Mich. (M) Well-illustrated, travel, place, 
sport, or other articles, 1,200-1,500; brief picture 
stories with or without Ford angle. 10c. Acc. 

Harper's Magazine, 49 E. 33rd St., New York 16. 
(M-50) Timely articles for intelligent readers; short 
stories; essays; fillers; verse. Frederick Lewis Allen. 
After September |, John Fischer. Good rates. Acc. 

Holiday, |ndependence Square, Philadelphia 5, 
Pa. (M-50) Quality articles, well-illustrated, on 
places and people in sections of United States and 
foreign countries, 1,500-5,000. Ted Patrick. First- 
class rates. Acc. 

Hometown: The Rexall Magazine, 8480 Beverly 
Bivd., Los Angeles 46. (M-free at Rexall drug 
stores) Fiction of general interest, with strong char- 
acterization and plots, to 3,200. No trick endings. 
How-to and general articles to 1,500. Reports with- 
in two weeks. Sam R. Zeiss. Fiction $75-$100; arti- 
cles $50 plus $5 for each photo used. Acc. 

Jet, 1820 S. Michigan Ave., Vhicago 16. (W-15) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates, 
varying with length and importance of story; pic- 
tures $5-$10. Acc. 

Journal of Living, 1819 Broadway, New York 23. 
(M-25) Inspirational, philosophic, and practical ad- 
vice articles on longevity, nutrition, health, marriage, 
personal problems of interest to mature men and 
women. Leonard M. Leonard, Ed.; Frances Good- 
night, Feature Ed. Excellent rates. Acc. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) 
A new national pictorial monthly of Catholic life, 
edited by laymen. Articles of Catholic interest, also 
of general family interest. Photos. Edward Rice, 
Robert Lax, Peter J. McDonnell, Senior Editors. 10c- 
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20c, photos $7.50-$10. Acc. Query. 

The Kiwanis Magazine, 520 N. Michigan Ave 
Chicago. (M) Articles on national and communit 
problems up to 2,000. Some very short fiction fo 
business and professional men. Charles W. Keysor 
$25-$100, depending on quality and current needs. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500: 
non-fiction of interest to Roman Catholics. Rev 
Samuel A. Cummings. Good rates. Acc. 

The Lion, 332 S. Michigan Ave., Chicago 4. (M- 
15) The publication of the Lions Clubs. Non-contro- 
versial articles appealing to service-minded men. 
Cartoons. Photographs. R. Roy Keaton. Query. 

Maclean’s, 481 University Ave., Toronto 2, Cana 
da. (Semi-M-15) Short stories with varied themes, 
masculine and feminine appeal, to 6,000. Articles 
on science, business, crime, politics, international 
affairs, health, entertainment, etc., 3,000-5,000. 
Humor, 50 to 5,000. Quizzes, light verse. Canadian 
subject matter predominant. Query on articles. Ralph 
Allen, Ed.; Pierre Berton, Associate Ed. Fiction from 
$300; articles from $200, often higher; verse, $5- 
$15 a poem. Acc. 

Mayfair, 481 University Ave., Toronto 2, Canada. 
(M-25) Articles and photographs on personalities, 
travel, theater, entertainment, women’s and men’s 
fashions, sports, humor. Canadian slant required. 
Length 2,000 to 5,000. 2c. Acc. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-20) Feature articles about mechanical and 
scientific developments, inventions, etc. How-to arti- 
cles about projects readers can build. Cartoons. 
Photos. William L. Parker. To $250 an article, pic- 
tures average of $10. Acc. 

Nation’s Business, 1615 H Street, N.W., Wash- 
ington 6, D. C. (M) Short stories 2,500. Service, 
semi-service, general feature articles of interest to 
businessmen. Fillers from 3 paragraphs to 3 col- 
umns. Cartoons. Photos to illustrate articles. A. H. 
Sypher. Articles $500 up; fiction $750 up. Acc. 
Query. 

National Geographic Magazine, 16th and M Sts., 
N.W., Washington 6, D. C. (M-60) Official journal 
National Geographic Society. Articles on travel and 
geographic subjects up to 7,500; photographs. Gil- 
bert Grosvenor. First-class rates. Acc. 

National Motorist, 216 Pine St., San Francisco 4. 
(Bi-M-15) Articles 1,500, with glossy photos, on 
people and places of the West, history, travel tech- 
niques, outdoor. James Donaldson. 3c-5c; photos at 
varying rates. Acc. 

New Liberty, 1396 St. Catherine’s St., W., Mon- 
treal, Canada. Fiction: short shorts, 800-1,500 
words; short stories, 2,000-3,000 words. Articles on 
well-known political, entertainment, art, literary, 
etc., personalities. Must be fact-filled, most objec- 
tively treated. Interested also in strong, provocative 
well-documented general articles. At the moment, 
well supplied with health and self-improvement copy. 
A letter or outline suggested. Keith Knowlton. Fic- 
tion 2c-5c, articles $75 each. Acc. 

The New York Times Magazine, Times Square, 
New York 18. (W) Articles, 1,200-3,000, based on 
the news, topics relating to economics, politics, in- 
ternational affairs, sports, nature, science, education, 
the world of fashion and of women’s interests. Short 
articles 400-1,200. Verse. Lester Markel. $200 for 
full-length article, verse $1 a line. Acc. 

The New Yorker, 25 W. 43rd St., New York 18. 
(W-15) Short stories and humor 400 to 4,000; fact- 
ual and biographical material to 6,000; cartoons, 
cartoon ideas, light verse. Good rates. Acc. 

Nugget, 545 Fifth Ave., New York 17. Fiction to 
2,000, smart, snappy, appealing to young-minded, 
middlebrow men and women. Amusing and enter- 
taining fact articles. Dramatic or humorous picture 
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stories. Cartoons fresh but not too sophisticated. 
Shorts and fillers 50-350. David X. Manners. $100- 
$200 a story or article. 

Pageant, 535 Fifth Ave., New York 17. (M-25) 
By assignment only. Query. 

PEN (Public Employees News), P. O. Box 2451, 
Denver 1, Colo. (M) Articles 500-2,000; fiction 
500-2,000; verse maximum 20 lines; fillers 50-100; 
jokes, cartoons; photos. Material of general interest. 
Jan Greenlaw. Stories and articles 5c, cartoons $5- 
$15, verse 50c a line; photos to $10. Acc. 

Photo Magazine, 270 Park Ave., New York 17. 
(M-25) Crime, exposes, war stories, 2,500 maximum. 
Marv Karp. Articles $150 each; 4- or 5-page photo 
spread, $100. 

Popular Mechanics, 200 E. Ontario St., Chicago 
11. (M-35) Illustrated articles on scientific, mechani- 
cal, industrial discoveries, human interest and ad- 
venture elements, 300-1,500; fillers to 250. How- 
to-do-it articles on craft and shop work, with photo- 
graphs and rough drawings, and short items about 
new and easier ways to do everyday tasks. Roderick 
M. Grant. Ic to 10c, photos $5 up. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-25) Features dealing with motor cars, 
aviation, home building, hobbies, and similar sub- 
jects. How-to articles for men with an interest in 
science and mechanics. Short material for various 
departments. Photo layouts. Volta Torrey. To 20c. 
Acc. 

Practical Knowledge, 210 S. Clinton St., Chicago 
6. (M-10) Practical applied psychology, popular me- 
chanics, self-help, vocational articles, 1,000, all 
written for men who are ambitious to get ahead; 
jokes, fillers, news items, photos. V. Peter Ferrara, 
Approx. 2c, photos $2-$3. Acc. 

Presbyterian Life, Witherspoon Bldg., Philadelphia 
7, Pa. (Bi-M-20) Human interest news, reports, and 
feature articles, 200-1,500, on Protestant Christians 
(preferably Presbyterian) who apply Christian princi- 
ples to business, politics, community service, etc. 
Juvenile stories, 500-700, for ages 4-8. Robert J. 
Cadigan. 2c. Acc. 

Railroad Magazine, 205 E. 42nd St., New York 
17. (M-35) Illustrated feature stories covering rail- 
road operation, 3,000-5,000. Photos essential. Good 
rates. Acc. 

The Reader's Digest, Pleasantville, N. Y. (M-25) 
Digests of published articles; occasionally original 
articles; fillers; shorts for “Life in These United 
States.‘’ Good rates. Acc. 

Redbook, 230 Park Ave., New York 17. (M-35) 
Short stories, serials, complete novels, novelettes, 
feature articles, romance, domestic problems, emo- 
tional slant to men and women. Particular appeal to 
18-35 age group. Wade H. Nichols. First-class rates. 
Acc. 

The Reporter, 220 E. 42nd St., New York 17. 
(Bi-W-25) Social, economic, political reporting and 
interpretation, to 3,500. Also cultural comment and 
criticism, Max Ascoli. 7c up. Acc. or Pub. 

‘The Rotarion, 35 £. Wacker Drive, Chicago |}. 
(M-25) Authoritative articles on business and indus- 
try, social and economic problems, travel sketches, 
humor, essays, 1,500-2,000. Karl K. Krueger. First- 
class rates. Acc. 

St. Anthony Messenger (Franciscan Fathers), 1615 
Republic St., Cincinnati 10. (M-25) Catholic family 
magazine. Human-interest features on prominent 
Catholic achievements and individuals; articles on 
current events, especially when having Catholic sig- 
nificance, 2,000-2,500, short stories on modern 
themes slanted for mature audiences, 2,000-2,500; 
seasonal stories. Extra payment for photos retained. 
Occasional poetry on inspirational, religious, roman- 
tic, humorous, and nature themes. Rev. Victor Drees, 
O.F.M. 3c up. Acc, 
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lesman‘s Digest, 21 W. Huron St., Chicago 10. 
(M) Short light fiction dramatizing a selling prob- 
lem and using a salesman as main character. Arti- 
cles about unusual successes in selling; interviews 
with nationally known sales executives. Light verse 
about salesmen or selling. Crossword puzzles and 
quizzes of interest to salesmen. Cartoons. George 


H. Cantrell. Rates “in line with the market.’ Acc. 
Query. 


The Saturday Evening Post, Independence Square, 
Philadelphia 5, Pa. (W-15) Articles on timely topics 
1,000-5,000; short stories 2,500-6,000; novelettes 
10,000-15,000; serials 18,000 to 72,000. Lyric and 
humorous verse. Skits. Cartoons. Non-fiction fillers, 
to 400, Ben Hibbs. First-class rates. Acc. Query on 
articles 

Sports Afield, 959 Eighth Ave., New York 19. 
(M-25) Some short fiction used, to 3,000 words, re- 
lated to field sports; picture stories, articles, how-to- 
do-it features, to 2,500; fillers. Ted Kesting. Pay- 
ment by arrangement. Acc. 

This Week, 420 Lexington Ave., New York 17. 
(W-magazine section of 32 newspapers). Romance, 
mystery, adventure, humorous short stories, 1,200- 
4,000; short articles on popular science, interesting 
personalities, sports, news subjects making for a bet- 
ter America, 1,500-2,500; interesting shorts, 500- 
1,000; fillers, cartoons, short animal material; ap- 
pealing animal photos. William 1. Nichols. 
rates. Acc. 

Today's Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Articles on any aspect of 
physical or emotional health; material to meet nor- 
mal health interest of well people of all ages from 
high school on. Especially wants sound material for 
=_—- and the elderly. Dr. W. W. Bauer. 2c-5c. 

cc. 

The Toronto Star Weekly, 80 King St., W., Tor- 
onto, Canada. (W-10) Feature articles, Canadian ap- 
peal articles with news angle to 2,000. Novels 40,- 
000-45,000; serials 10,00-30,000; short stories 
3,000-5,000, love-adventure, romantic, Western, 
mystery, problem, etc., photos; cartoons; shorter 
poems. Jeanette F. Finch, Article Editor; Gwen Cow- 
ley, Fiction Editor. Varying rates. Acc. 

Town & Country, 572 Madison Ave., New York 
22. (M-75) Satirical, topical short stories, articles, 
essays, on unusual subjects, not addressed to a pure- 
ly feminine public. Small freelance market. Varying 
rates, Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, 
0. (M-10) Articles on railroad subjects 500-1,500; 
stories; fillers; jokes; cartoons. Ted O’Meara. 3c. 
Acc. ery. 
Travel, 45 W. 57th St., New York 19. (M-50) 
What to do and see—with cost worked in—any- 
where in the world, 1,000-2,500—2,000 preferred. 
Photos. Cartoons. Works 3-4 months in advance. 
Malcolm McTear Cavis. 1c-2c. Acc. 

Weekend Picture Magazine, 231 St. James St., 
W., Montreal. Magazine section of the Standard and 
other Canadian weekend newspapers. Limited market 
for short features of Canadian interest. Fillers. Photo 
features, including color. Fiction 2,500-3,000, fami- 
ly reading, Canadian interest. A. G. Gilbert, Editorial 
Director. H. V. Shaw, Feature Editor. Query on arti- 
cles. $150-$250. Acc. 

Westways, 2601 So. Fiqueroa St., Los Angeles 54, 
Calif. (M-20) Articles 300-1,200, photos of out-of- 
doors, natural science, history, etc., on California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 
5c. Acc. 

Why, Modern Living Press, 17 E. 45th St., New 
York 17. Case histories on overcoming emotional 
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and other personal problems; first-person articles; 
optimistic psychological articles with help. Non-fic- 
tion, 1,000-2,000; stories, 2,000-3,000; fillers. 
Lawrence C. Goldsmith. 3c. Acc. 

Your Health, 270 Park Ave., New York 17. (Q- 
25) Sound, helpful, readable articles on all phases 
of physical and mental health. Fillers. Douglas Lur- 
ton. Good rates. Acc. 

Your Life, Today’s Guide to Desirable Living, 270 
Park Ave., New York 17. (M-25) Inspirational, help- 
ful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. Douglas Lurton. 
First-class rates. Acc. 

Your Mind—Psychology Digest, 103 Park Ave., 
New York 17. (Bi-M-35) Material on psychological 
subject-matter, 1,000-2,000; fillers; stories and oc- 
casional poetry with psychological slant. Lesley Kuhn. 
Acc. 

Your Personality, 270 Park Ave., New York 17. 
(Twice a year-25) Helpful articles on all phases of 
personality, 700-2,500. Couglas Lurton. Good rates. 
Acc. 


General Magazines—B 


The American Scholar, United Chapters of Phi 
Beta Kappa, Williamsburg, Va. (Q-75) Articles on 
subjects of substantial general interest in clear and 
unpedantic language, 3,000-3,500; poetry. Hiram 
Haydn. $5 a printed page, maximum $50; verse, 
$10-$25. Acc. 

Antique Arms Journal, 82 W. Washington St., 
Chicago 2. (M) Feature articles 1,000-2,500 on an- 
tique firearms, edged weapons, armor, and related 
collectors’ items; also care and repair of arms, noted 
collectors and collections. Editorials. | Cartoons. 
Seeks regional correspondents. Al Griffin. 3c, pic- 
tures $3. 

Arkansas Gazette, Little Rock, Ark. (W) Features 
on Arkansas subjects, illustrated, 400-1,000. John 
M. Fleming, Sunday Feature Editor. $5-$15 an arti- 
cle, photos $3. Pub. 

Audubon Magazine, National Audubon Society, 
1000 Fifth Ave., New York 28. (Bi-M-50) Prefer 
query first for articles on birds, mammals, plants, 
insects; wildlife and conservation of region or locali- 
ty; biographical sketches of living naturalists; how- 
to-do and personal experience on wildlife projects, 
1,500-2,500. Photos. John K. Terres. $15-$75; pho- 
tos $3 (cover picture $10). Acc. 

Barron’s National Business & Financial Weekly, 
40 New St., New York 4. (W-35) Financial and eco- 
nomic subjects of direct interest to investors, 800- 
1,200. John Davenport. $35-$125 an article. Pub. 
Query. 

Bronze Thrills, Jive and Sepia Record, 1220 Hard- 
ing St., P. O. Box 2257, Fort Worth, Tex. (M-25) 
Short stories 3,000; serials 9,000. True stories— 
scandal, expose, news, entertainment, all with pic- 
tures closely keyed to the story. True life stories. 
Cartoons. Photos. All material in the magazine deals 
with the Negro race. Mrs. Adelle Jackson. Acc. 
Cuery. 

Canadian Geographical Journal, 36 Elgin, Ottawa, 
Canada. (M-35) Illustrated geographical articles 1,- 
000-5,000. Gordon M. Dallyn. Ic up. Acc. 

Charley Jones’ Laugh Book Magazine, 438 N. 
Main St., Wichita 2, Kan. (M-35) Humorous articles 
and stories to 750. Short jokes, anecdotes, typo- 
graphical errors. Themes deal with domestic situ- 
ations and with events familiar to most readers. 
Cartoons. Jokes 50c, verse 25¢ a line, longer ma- 
terial 2c a word, cartoons $25. Pub. 

The Chicago Jewish Forum, 82 W. Washington 


AUTHOR & JOURNALIST 
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St., Chicago 2. (Q-$1.25) Articles, short stories, 2 
000-6,000; poetry, art work, Jewish subjects ani: 
problems only. Benjamin Weintroub. |. 
ce. 

Chicago Magazine, 621 N. Dearborn St., Chicago 
10. (M-25) Short-shorts 1,000; short stories 4,000- 
5,000; possibly serials and novelettes. Essays and 
articles dealing with Chicago or the Middle West. 
Very little verse—must be of high quality. Fillers. 
Sketches, but not cartoons. Numerous photos, especi- 
ally for picture stories and essays. Maurice English. 
5c-10c, verse 50c a line, Pub. 

Christian Life, 434 S. Wabash Ave., Chicago 5. 
(M-25) Short-shorts 900-1,200; short stories 2,000 
3,000; serials, 2-4 parts. Articles devotional, inspi- 
rational, or personality-developing; Bible exposition; 
biographical concerning Christian leaders; Christian 
adventure articles stressing God’s care; articles on sig 
nificant evangelically Christian organizations. Photos. 
To 2c, pictures to $5. Pub. Query on all non-fiction 
above 1,200 words. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15. (D-5) Articles, essays, for editorial and de- 
partment pages, to 800; forum to 1,200; editorials 
to 800; poems; jokes, fillers, photos. Erwin D. Can- 
ham. 55c¢ an inch. Acc. 

Combat Forces Journal, 1529 18th St., N.W., 
Washington, D.C. Original articles, translations, re- 
prints of works on military subjects. Col. Joseph |. 
Greene. 22c-3c. Pub. 

Comedy Magazine, 270 Park Ave., New York 17. 
Light, fast-moving stories, 250-400. Cartoons fea- 
turing girls, human interest. Ernest N. Devver. 2c, 
cartoons $7.50-$15. Acc. 

Connecticut Circle, 302 State St., New London, 
Conn. (M-25) Articles relating to Connecticut and 


Connecticut people. Harry F. Morse. Ic up, photos 
2 


$2. 

Council Fires, 260 W. 44th St., New York 18. Fic- 
tion with Christian background, 2,000-2,500. P. B. 
Christie. Yec. Acc. Write for sample copy before 
submitting. 

Crafts & Hobbies, 30 E. 29th St., New York 16. 
How-to-do copy copiously illustrated with photos, fin- 
ished drawings, or rough sketches; articles on hobby- 
ists, 500-2,000. Jack Wak. Acc. or Pub. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated feature articles from the desert Southwest 
on travel, nature, mining, archeology, exploration, 
personalities, Indians, semi-precious gem fields to 
2,500. Randall Henderson. 1Y2c up, photos, $1 to 
$3. Acc. 

Empire Magazine, Denver Post, 650 15th St., 
Denver 2, Colo. (W-15, with Sunday Denver Post) 
General interest features 250-1,500 on personality, 
outdoors, domestic, authentic history; short-short fic- 
tion to 1,000; verse to 20 lines; fillers; photo-fea- 
tures; cartoons. All material should have strong 
Western neg. Bill Hosokawa. 1¥2c; photos $3-$6. 
Acc. 

Family Digest, 549 N. Jefferson, Huntington, Ind. 
(M-20) Articles, 500-1,500; short stories, 1,000- 
2,000, on family subjects. F. A. Fink. Ic-2c. Pub. 

Family Herald & Weekly Star, 245 St. James St. 
W., Montreal, Que., Canada. (W-5) Stories 2,000- 
4,500, romance, adventure, mystery, etc., for rural 
family audience, H. Gordon Green. $70. Acc. 

Forbes Magazine (of Business and Finance), 80 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles on companies whose securities are available 
at the major exchanges. News of companies in same 
category. Unusual slants on business. Informal, cas- 


WHAT WE DO FOR YOU 
AND YOUR STORY 


GHOST-WRITE fiction or non-fiction from idea, 
outline or synopsis of your plot. 

REVISE manuscripts . . . Make stories ready for 
marketing and publication. 

DIRECT REWRITES from your idea, plot or out- 
line. You work under our supervision. 

EDIT manuscripts . . . all types, subjects, lengths, 
styles. 

CRITICIZE and analyze manuscripts. Detailed 
constructive comments to guide your revision. 
ADVICE on any subject in the literary field. 
Streamlined question and answer service. 

OUR SERVICE INCLUDES: Novels; Motion Picture 
Treatments and Synopses; Screenplay Shooting 
Scripts; Television, Radio, Stage Plays; Novelets; 
Short Stories; Articles; Books—Fiction and Non- 
Fiction; Publicity; Speeches; Professional Papers. 
Any subject, any type of material, any style, slant- 
ed for any kind of market. 

WE ASSIGN A PROFESSIONAL WRITER who is 
a qualified specialist to work with you on your 
particular story or other literary project. Terms: 
Part Cash, Part Percentage. 


Ghosts From Hollywood... 


WILL HELP YOU CONTACT THAT INNER CIRCLE 


Established in Hollywood since 1939. Free Brochure. 


H. D. BALLENGER 


1509 Crossroads of the World 102-J 


VETERAN WRITERS LIKE THESE 
WILL WORK WITH YOU. 


LYMAN LAMBERT .. . Movies, TV, Radio, Books, 
Short Stories, Articles. Personal supervision over 
writer assigned to your story. 

SIMON MATRII . Published in top slicks. 
Specialist in science fiction and screen treatments. 
Knows beginners’ problems thoroughly. 

JON EDGAR WEBB ... . Novelist, author 11 mil- 
lion published words. Contributor to national 
magazines. Fiction, non-fiction, short stories. 
VIRGINIA TOMLINSON .... Author four novels. 
Specialist in love and human interest stories. Fea- 
tured internationally in newspapers. 

BUFORD GORDON BENNETT .. . Specialist in 
TV and radio. Has had dozens of radio plays 
produced. Published many short stories. 

J. HARRIS GABLE... Autho: ten books. Specialty 
technical articles, non-fiction, movie shorts, 
Listed ‘“Who’s Who.” 

THESE and Other Professional Writers and critics 
work for me on a free-lance basis. Write for free 
complete details about how we can assign one of 
these experienced authors to work with you on 
your story. 


Hollywood 28, California 
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BOOK WRITERS 


This month you are invited to mail me your novel or 
non-fiction book for a free professional reading. 
Should editing be called for, it will be done at cost, 
and is deductible from my 10% agent’s commission 
at time of your book’s sale. 

When your manuscript is ready to sell, | will market 
it to interested editors through my own agency at no 
charge to you. 

Send me your book mow. Let’s give your book the 
chance it deserves. 


LAMBERT WILSON 


Wilson Literary Service 
60 East 42nd St., New York 17, N. Y. 


POETRY BOOKS $169.50! 


your books published—not just printed. There is a 
@hlenehes. All other book prices in line with the above. 
Complete plant. 20 years’ experience; 650 titles. National 
advertising and publicity. Write: 


THE STORY BOOK PRESS 
Books and Authors you will treasure 
3233 McKinney Ave. Dallas, Texas 


Have 


LEARN TO WRITE POETRY 


POLK-A-DOT PRIMER for POETS 
A Course in Writing Poetry (One Dollar Cash) 


GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar. 
The Maples 


(Summer Adress) Greenwood, Indiana 


DID YOU EVER WISH 


that re could find REALLY thorough, competent and 
friendly criticism of your poems to show you why they do 
not sell to PAYING markets? 

WE INVITE YOU to take advantage of our amazi 
low offer to find the answers. Send two poems under 6 
lines each _ self-addressed stamped envelope and 
a complete report and helpful supgestions 


CLINIC 


Dept. BD, P. O. Box 3 Roseburg, Oregon 


POETRY WANTED! 


“New American Poets’ to include works of 
promising new writers. 5,000 copies guaran- 
teed first edition. Sacred, romantic, humor- 
ous—all types needed. Your poem may be 
selected. Send today for free details, before 
submitting poems. Inspiration Press, Box 
1510G, Knoxville, Tenn. 


ual photos. Robert Heimann. $25-$100 an article. 
Pub. Query. 

Forest and Outdoors Magazine, 4795 St. Catherine 
St. W., Montreal 6, Canada. (M-25) Official publi- 
cation of the Canadian Forestry Association. Dra- 
matic articles on hunting, fishing, conservation; how- 
to-do-it articles for outdoor men. R. J. Cooke. | Yac- 
2c. Photos $3. Pub.; Acc. if author requires. 

Frontiers, 19th St. and Parkway, Philadelphia 3. 
(5-times-yr-35) Natural history articles, 1,800-2,000; 
photos. Query. McCready Huston. l¢ up. Pub. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi- 
ness. First-person stories especially desired. Fillers up 
to 400 word; poems 20 lines or less, on business 
themes. Photos of industrial subjects with business 
slant. Clinton E. Bernard. 2c up, photos $5. Acc. 

Greater Philadelphia Magazine, Architects Bidg., 
Sansom and 17th Sts., Philadelphia 3, Pa. (M-35) 
Articles to 1,500 on a variety of subjects dealing 
with Philadelphia; personality sketches of local per- 
sons; photo series. A. Arthur Lipson. To $25 an arti- 
cle. 

Grit, Williamsport 3, Pa. (W-10) Odd, strange 
pictures, brief text; Americanisms and family sub- 
jects; personalities and articles of general interest, 
300-500; short illustrated articles for women’s and 
children’s pages. 2c, photos $3. Acc. 

The Horn Book, 585 Boylston St., Boston 16, 
Mass. (Bi-M) Articles on juvenile authors and illus- 
trators. Jennie D. Lindquist. Ic. Pub. 

Jest Magazine, 270 Park Ave., New York 17. 
Same requirements as for Comedy Magazine. Ernest 
N. Dewver. 

Leatherneck, P. O. Box 
D. C. (M-25) Fiction, humor, articles, to 3,500. 
Must have strong Marine slant. Shorts to 1,000. 
Colonel Donald L. Dickson, USMC, Editor-Publisher. 
To 6c. Acc. 

Lifetime Living, 27 E. 39th St., New York 16. 
(M-25) Personal experience articles on retirement 
planning, retirement living, second career, health, 
recreation, sports, and all phases of after-40 living. 
Verse and fillers along same lines. Cartoons. Photos. 
Varying rates, photos $5-$10. Acc. Query. 

The Link, General Commission on Chaplains, 122 
Maryland Ave., N.E., Washington 2, D. C. (M-25) 
Uses stories and articles 800 to 2,400 on subjects of 
interest to men and women in the service and pa- 
tients in VA hospitals; service (not combat), humor- 
ous, romance, hobby; cartoons. T. A. Rymer. Approx. 
1c. 90 days prior to Pub. 

Listen, 6840 Eastern Ave., N. W., Washington 
12, D. C. (Q-35) Articles, life experiences, news, re- 
flecting some phase of alcohol or narcotics prob- 
lems. Fillers, photos in this specialized field. Limit- 
ed amount of verse. Francis A. Soper. About 2c, 
verse at varying rates. Pub. 

Magazine Digest, 30 E. 60th St., New York. (M- 
25) Reprints of general interest 800-1,500. ‘‘We 
should be happy to see proof or tearsheets on forth- 
coming articles to expedite reprinting.’’ Gunther 
Stuhlmann. $15-$100 an article. Pub. 

The Marine Corps Gazette, Box 106, Marine 
Corps Schools, Quantico, Va. (M-30) Professional 


1918, Washington 13, 


IF YOU HAVE A SONG IDEA, 


Maybe it is worth the chance and speculation of publishing it yourself, or at ‘east 
pareve Sg a recognized song promotion expert to take a try at setting it for recordings or a 


The costs are reasonable in comparison with the potential of returns. 


TIM GAYLE, P. 0. Box 1155, Studio City, California 


OR A SONG— 


AUTHOR & JOURNALIST 
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military, Marine Corps, naval, air articles, illustra‘ 
ed, with emphasis on amphibious warfare—1],00C 
6,000. Major Carl E. Walker, USMC. 3c-6c. Acc. 

The Menorah Journal, 20 E. 69th St., New Yor: 
21. (Q-$1.50) Jewish short stories, sketches, one 
act plays, essays, poetry. Henry Hurwitz. Ic up 
Pub. 

The Message Magazine, Box 59, Nashville 2, 
Tenn. (M-25) Short-shorts 500. Factual religiou: 
articles about people who have achieved through 
faith, prayer, etc. Verse. Photos. Cartoons rarely 
Louis B. Reynolds. Articles $10-$25 each, poems 
$2-$5, photos $5-$7.50. Acc. Query. 

Miami Daily News Magazine (Florida Living), 600 
Biscayne Blvd., Miami, Fla. (W-15) Articles of home 
interest in south Florida, 500-1,200. $20-$25. Pub. 

Motor News, 139 Bagley Ave., Detroit 26. (M-25) 
Outdoor sports and travel articles. Photos. William 
J. Trepagnier. $35-$75. Acc. 

The Nation, 20 Vesey St., New York 7. (W-20) 
Articles on politics, literature, economics up to 
2,400; poetry. Freda Kirchwey. 2c, poetry 50c a 
line. Pub. 

The National Guardsman, Stewart Bidg., 400 Fifth 
St., N.W., Washington 1, D. C. Stories 750-2,000 
with appeal to all-male group, ages 17-35; sports 
and military articles, 500-3,000; cartoons. Allan G. 
Crist. 3c. Pub. 

The National Humane Review, 135 Washington 
Ave., Albany 10, N. Y. (M-15) Articles 1,500-2,000 
on cruel and inhumane treatment of children or 
animals; exposes; reforms. Dramatic photos. 2c, 
photos extra. Acc. 

The National Jewish Monthly, 1003 K St., N. W., 
Washington, D. C. (M-15) Short stories, articles, es- 
says, Jewish interest, 1,000-3,000. Edward E. Grusd. 
}e-3c. Pub. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
IIlustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $10 to $15 an article. Pub. Verse, no 
payment. 

New Republic, 40 E. 49th St., New York 17. (W- 
20) Articles to 2,000 on current political and social 
subjects; no fiction or verse; preferable to query. 
Michael Straight. Payment by arrangement. 

Opinion, 17 E. 42nd St., New York 17. (M-25) 
Articles 2,000, short stories 2,000; verse; fillers; 
Jewish interest. Ic. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S. P. C. A. organ. Animal articles 
and stories (not fiction) to 600; photos. W. A. Swal- 
low. Vac, photos $1 up. Acc. 

Our Navy, | Hanson Pl., Brooklyn 17, N. Y. 
(Bi-M-25) Professional type articles on naval sub- 
jects, of interest to enlisted personnel; authentic arti- 
cles on naval subjects, 2,000-4,000; action naval 
short stories; photos; humorous and fact essays with 
naval slant. Dan Howe. Vac-Ic. Pub. No payment 
for verse. 

People & Places, 3333 No. Racine Ave., Chicago 
13. (M-Free-controlled) Short, human-interest, peo- 
ple-and-place articles, 80% pictorial. Burton D. 
Loken. Acc. 

Pep Magazine, 1704 East 150th St., Seattle 55, 
Wash. (M-20) Short-shorts to 2,000, essays up to 
1,000, light short verse, fillers up to 200. Edward 
Macdonald. No payment. 

Physical Culture, 220 E. 42nd St., New York 17. 
(Bi-M-25) Limited market for articles to 1,000 on 
— and physical culture. Bernarr Macfadden. 2c. 
ub. 

Profitable Hobbies, 24th & Burlington, Kansas 
City 16, Mo. (M-25) Original how-to-do-it articles 
built around hobby experience of a specific person 
who is profiting financially from his hobby, to 3,- 
000; fact items. T. M. O'Leary. 1c, photos $1-$5. 
Pub. 
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Chrisimas in July! 


And where else would it happen except in the 
book-publishing field! We at Comet Press 
Books are already preparing our Christmas 
List of books which will appear in the trade at 
the best “sales time” of the entire year. 


If you are an author who has been looking for 
a publisher, you will be interested in knowing 
all the details about our special cooperative 
plan for authors. This plan, which includes 
advertising, promotion, and publicity, is of- 
fered to new and experienced authors who 
have written a book which deserves to be read 
and sold. 


Sales is the important point, but you'll also be 
interested in knowing that we have our OWN 
complete plant to handle production—your 
assurance that the book will be out ON 
TIME, and that its quality of workmanship 
will be outstanding. 


Write for our booklet PUBLISHING YOUR 
BOOK (Dept. A-7), or better, yet, send your 
script right away. Christmas is coming soon. 


COMET PRESS BOOKS 


11 West 42 Street, New York 36, N. Y. 


There's a NEW WAY 
fo WRITING SUCCESS 


EASIER. MORE SURE... 


Here is the modern way to develop your 
creative ability. Writing is more fun as 
you learn how to bring into full play your 
own experiences, ideas and _ imagination. 
THE CREATIVE ABILITY DE- 
VELOPER shows you how to gain added 
creative energy and enthusiasm that lead 
to results, to quicker sales, No other course 
is especially designed to do this. 


The new method is direct, simplified, 
and efficient. The cost is low. Read how 
others are aided to write better, to earn 
more money. Ask for free copy of 
“The Way to Successful Authorship.” 


SIMPLIFIED TRAINING Course 
1819. Gilpin Denve; 6, Cole, 

Please send me YOur fre, bookies ond 
Other Information abouy THE 

Ability DEVELOPER 
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Promenade, 40 E. 49th St., New York 17. (M to 
guests of 13 smart New York and Washington ho- 
tels) Buys an occasional sophisticated short story to 
1,500; short, top-quality verse; articles. Clarissa M. 
deVillers. Varying rates. Pub. 

Quote, P. O. Box 611, Indianapolis 6, Ind. Origi- 
nal anecdotes to 150 words for use of public speak- 
ers. Maxwell Droke. Varying payment according to 
quality. Acc. 

Rood and Track, P. O. Box 110, Glendale, Calif. 
(M-35) Articles to 2,000 on subjects of interest to 
the automobile enthusiast. Emphasis on foreign and 
sports cars. Photos essential. Robert Dearborn. 4c 
up, photos $4 up. Pub. 

The Rosicrucian Magazine, Oceanside, Calif. (M) 
Articles on occultism, mysticism, art, science, nutri- 
tion, astrology, in accord with the Rosicrucian phi- 
losophy; short stories along same lines. 1,500-2,500. 
$3-$15. Acc. 

The Saturday Review, 25 W. 45th St., New York 
36, N. Y. (W-20) Literary articles. Poetry of quality. 
Cartoons. Photos. Norman Cousins. Articles $75- 
$150, verse 50c a line, pictures $7.50. Pub. Query. 

Seattle Times Sunday Magazine Section, Box 
1892, Seattle 11, Wash. (W-15) Features on Pacific 
Northwest subjects only, 1,200-1,500. Picture lay- 
outs for roto section, Chester Gibbon. $15 for un- 
illustrated article; $25 with suitable art. Pub. 

Ski Magazine, Norwich, Vt. (Six issues, November 
through March-35) Articles 1,000-1,500 on ski trips, 
resorts, personalities. Some verse, humor, fillers 
about skiing. William T. Eldred. lc-5c, poems $2, 
fillers $1, photos $1-$10. Pub. 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Arti- 
cles on regional, literary, national, world problems. 
ee Allen Maxwell. Yac for prose, $5 a poem. 
ub. 

Sunshine Magazine, The House of Sunshine, Litch- 
field, Ill. (M-15) Constructive, wholesome short stor- 
ies to 1,500. Henry F. Henrichs. Acc. 

Suntime, 239 W. Adams St., Jacksonville 2, Fla. 
(W-15) No fiction. Articles with Florida flavor 450- 
1,500. 25¢ an inch up; photos $3-$15. Harris 
Pavers. Pub. 

Swing, WHB Broadcasting Co., 1121 Scarritt 
Bidg., Kansas City 6, Mo. (Bi-M-25) Articles, 800- 
1,800, on science, knowledge, medicine, adventure, 
biography, hobbies, travel, culture success, occult, 
etc.; stories 800-1,800; cartoons; fillers, 100-700; 
quizzes, jokes. $10-$15 for feature material. Ic for 
fillers. Acc. 

Theatre Arts, 130 W. 56th St., New York 19. 
(M-50) Articles on the theatre and associated arts, 


500-2,000. Most material written on assignment. 
Roderic MacArthur. 2c. Pub. 

Tic, P. O. Box 350, Albany 1, New York. Articles 
for dentists on dental or dental related themes, 800- 
2,400; short-short fiction of the same type, 750 to 
1,000; cartoons; photographs and other illustrations, 
individual or series; humorous verse to 60 lines. 
Payment to $75 for unusual, top-flight articles; 
rates reached through individual negotiation with 
each contributor. Acc. 

Trail-R-News, 534 W. Colorado St., Box 1551, 
Glendale, Calif. (M-10) Travel articles built around 
trailer coach life, 1,200-2,500. Each must be ac- 
companied by two glossy photos. Technical matter 
by arrangement. Jack Kneass. $12.50-$25 an arti- 
cle. Pub. 

TV Highlights, 535 Fifth Ave., New York 17. 
(Bi-M-25) Personality articles, show articles, specific 
and general articles pertaining to all phases of 
television, 1,500-5,000. Cartoons. Photos. Acc. 
Query. 

Virginia Quarterly Review, | West Range, Char- 
lottesville, Va. (Q-75) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and verse 
of high standard. Charlotte Kohler. Good rates. Pub. 

Whisper, 201 W. 52nd St., New York 19. (Bi-M- 
25) Exposes, accounts of rackets, strange customs, 
to 900. Nils Larsen. Good rates. Acc. 

Yale Review, Box 1729, New Haven 7, Conn. 
(Q-$1) Articles on current political, literary, scientif- 
ic, art subjects 4,000-5,000. Quality short stories. 
Poetry. Paul Pickrel. Good rates. Pub. 

Yankee, Dublin, N. H. (M-25) Articles to 2,000; 
verse, fillers, cartoons, photos. New England sub- 
jects. Richard Merrifield. Ic-2c, verse 25c¢ a line. 
Pub. 


Men’‘s Magazines 


Action, 105 E. 35th St., New York 16. (Bi-M-25) 
Short-shorts to 2,500; short stories to 4,000. Arti- 
cles to 4,000. Subject matter: adventure, fighting, 
exploring, hunting, unusual sex stuff. Fillers. Photos. 
Cartoons. Clair Huffaker. Full-length contributions 
$50-$75. Acc. 

Adam—A Man’‘s Magazine, 67 W. 44th St., New 
York 36. (Bi-M-25) Novelettes 10,000-20,000. Arti- 
cles: adventure, expose, hunting, fishing—preferably 
with photos, in narrative, not reportorial style. Out- 
standing photo features, new, exciting, dramatic. 
Uses short-shorts, fillers, cartoons, but is well stocked 
with all these. Joseph Corona. Acc. Query. 

Adventure Magazine, 205 E. 42nd St., New York 
17. (Bi-M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,000. Articles 2,- 


THE OPPORTUNITY OF A LIFETIME 


You will become a selling writer if | take you in my limited group of writers, or it won't 
cost you a penny! If you haw: tried “systems,” ‘‘plans,” ‘‘courses,”’ etc., without success, write for 
my pamphlet which gives details of this unique offer. 
under my supervision, SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. Send for the pamphlet today! It is FREE 


and puts you under no obligation. 


One hitherto unpublished writer, working 


pts will salable. 


“Exceptionally stimulating and helpful. . . . 


hundreds of satisfied users of this psychol 


DEVELOPING A LITERARY IMAGINATION 

Training Program 
Every writer must use and develop his imagination. 
normal mind, just as a limb may be developed by exercise. A few short weeks of honest, daily work as 
outlined in Developing a Literary Imagination, will spur your imagination and enthusiasm. You will discover 
untapped sources for story wget bes Your writing will be vivid and alive, and—most important to you— 


“The finest piece of writing instruction I’ve seen in years,’ says the author of a dozen published books. 
Wish | had it years ago.” says another of the many 
ically sound and tested training method. 

To make this training program accessible to all writers, | have set the price at $1.00 a copy. 


Literary imagination can be developed in the 
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000-6,000 on adventure, men at work, sports, sci 
ence, exploration. Fillers 50-1,000. Cartoons, Photos 
James B. O’Connell. Standard rates. Acc. 

Argosy: The Man’s Magazine, 205 E. 42nd St. 
New York 17. (M-25) ‘The best available fiction 
for men. Action is important; drama is essential.” 
Short stories to 5,000; novelettes 10,000-15,000 
Articles 1,500-5,000—first-person adventure, sports, 
science, medicine, living. Features. Cartoons. How- 
ard J. Lewis. Good rates. Acc. 

Bluebook, 230 Park Ave., New York 17. (M-25) 
Outstanding dramatic fiction and articles of male 
appeal. Short stories to 12,000; short-shorts 1,000- 
1,800; novelettes to 30,000; novels to 50,000, or 
which may be cut to that length. Articles to 9,000 
ya under 600. Maxwell Hamilton. High rates 

cc. 

Cavalier, 67 W. 44th St., New York 18. (Bi-M- 
25) Short stories to 5,000; short-shorts 1,000-2,000 
Articles: adventure; male self-interest; anything of 
specific male interest. Fillers. Cartoons. Photographs 
Andrew Hecht. Acc. Query. 

The Elks Magazine, 50 E. 42nd St., New York 
17. (M) National publication of the B. P. O. E. 
Short stories 3,500-5,000; no fiction of other 
lengths. Articles—sports, hunting, fishing, and also 
serious features. Policy is to plan articles and then 
assign them to national magazine writers. Photos. 
No verse, fillers, or cartoons. Lee C. Hickey. High 
rates. Acc. Query. 

Esquire, 488 Madison Ave., New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories, 2,000; car- 
toons, cartoon ideas. Frederic A. Birmingham. Pays 
according to quality and length. Acc. 

Fury, 16-18 Hopkins Ave., Jersey City, N. J. 
Articles on adventure, science, crime, Western stuff, 
hunting, heroes of history; little-known exciting ad- 
ventures of great men; medical and health; self- 
improvement-—well-written but gutsy, exciting ma- 
terial. Also topical articles if interesting. Maximum 
rh 3,500. Joseph Weider. To 7c; pictures to 

Male, 270 Park Ave., New York 17. (Bi-M) First- 
person adventure stories of all types; fiction about 
3,000-5,000; photo illustrations. Noah Sarlat. To 
$500. Acc. 

Man’s Life, 1790 Broadway, New York 19. (Bi- 
M-25) Stories to 5,000. Articles to 4,000—crime, 
adventure, exposes. Should not be too sensational. 
Don Phares. Fiction and articles $150 up: Acc. 

Man’s Magazine, 444 Madison Ave., New York 
22. (Bi-M-25) Articles 2,200-4,000. Photos. No car- 
toons. L. Sanders. $125 up an article. Photos $7.50. 
Acc. Query. 

Man to Man, 105 E. 35th St., New York 16. (M- 
25) Fiction and non-fiction to 2,000; articles on sen- 
sational material, true adventure, sports. W. W. 
Scott. Good rates. Acc. 

Mr., 21 W. 26th St., New York 10. Fiction 1,- 
500. Sensational fact articles 2,000—photos to il- 
lustrate. Cartoons. Arthur Gale. From 2V2c; photos 
$5; cartoons $10. Pub. 

Mr. America, 16-18 Hopkins Ave., Jersey City, 
N. J. (M-35) Short stories; some novelettes. Articles 
on adventure, crime, science, etc.—well-written but 
gutsy stuff; also topical articles if interesting. Some 
fillers. Cartoons. Photos. William McCormick. To 7c; 
pictures to $10. Acc. sometimes; usually when 
maaazine is made up. 

Power—Plus (formerly Building Body Power), 1841 
Broadway, New York 23. (Q-25) Articles 500-1,000 
on self-improvement, health, diet, personality, suc- 
cess—directed exclusively to men. Fillers to 50. 
News to 50. Many photos. Cartoons. Bob Fischer. 
2c-3c, pictures $5-$10. Pub. 
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WRITECRAFTERS 


“Forty years in Hollywood” 


The literary agency endorsed by Jack Woodford, 
Rupert Hughes, Frank Scully and many others. 


Revisions, criticism, ghost writing by professional 
writers only. 


Send stamp and self-addressed envelope for these 
helpful free leaflets: 


“How To Write And Sell A Television Play.” 


“The Only Way To Write And Sell A Movie 
Story.”’ 


WRITECRAFTERS 


5617 Hollywood Bivd. 
Hollywood 28, Calif. 


Suite 103 


EXPERT TYPING SERVICE 
25 Years’ Experience 
Manuscripts neatly typed in pica or elite type, 20-pound 
bond paper, with one carbon. MSS. over ten pages extra 
first and last sheets, minor corrections. 40 cents per 
thousand words, plus return postage. 


KAYE TYPING SERVICE 


Box 389 Grove City, Pennsylvania 


SPEND YOUR VACATION WITH THE CRITIC 
WHO WROTE THE PRIZE-WINNING NOVEL 


“THE DEVIL’S HANDMAIDENS” 


Live at my Writers’ Colony in N.H. for from 1 day to 7 
weeks, ‘Tuition includes private short story, novel, poetry. 
‘ay, or article instruction; room, meals, References: WHO'S 
HO IN THE MID-WES?®. Or I'll mail information on how 
I can help YOU succeed by mail. (15th yr.) 


MILDRED |. REID Contoocook, New Hampshire 


Pree brochure. 


THE OLDEST WRITERS’ SERVICE 
Established 35 years. 
Manuscripts criticised, revised, typed, market- 
ed. Special attention to book manuscripts. 


Poetry 
Catalogue on request. 
AGNES M. REEVE, CRITIC. 
Dept. J Franklin, Ohio 
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Real, 10 E. 40th St., New York 16. (M-25) Short 
stories 3,000-5,000. Hard-boiled articles on men in 
action—men at war, men at work; adventure; ex- 
poses. Fillers 250-900. Photos. Theodore Irwin. $150- 
$500 an article, varying rates on pictures. Acc. 
Query. 

Sage, 205 E. 42nd St., New York 17. (M-25) 
True adventure stories for men. All subjects. Prefers 
single-incident action involving solution of physical 
or mental problem, first or third person. Picture 
stories. True humor. Photos. Cartoons. Fillers. Ed 
Fitzgeral!. Lead $500, secondaries $300-$400, stan- 
vg pieces $100-$250, shorts and fillers $5-$59. 

Sir!, 105 E. 35th St., New York 10. (M-25) Short 
stories 1,500-1,800. Short-shorts. Articles on any- 
thing of interest to men—metaphysical, weird, ex- 
poses. Cartoons. Photos. Betty Bunn. $50-$75 per 
article; pictures $5-$7.50. Acc. Query. 

Stag, 270 Park Ave., New York 17. (M-25) 
Chiefly first-person true adventure pieces of all 
types. 2,000-3,000. Picture stories. Fiction. Noah 
Sarlat. Up to $350. Acc. 

True, The Man‘’s Magazine, 67 W 44th St., New 
York 36. (M-25) Factual stories of interest to men 
2,000 up—average 5,000-6,000. Two-column fill- 
ers, 500-1,000. One novelette length (20,000) each 
issue. No fiction. Ken W. Purdy. High rates. Acc. 

True Men’‘s Stories, 40 W. 45th St., New York 
36. (Bi-M-25) First-person articles on sports, adven- 
turé, and occupations invoiving danger. Preferred 
re. 1,500-2,000. Photos. William MacFarlane. 

c. Acc. 

Women’s and Home Service Magazines 

American Baby, 180 Riverside Drive, New York 
24. (M-25) For expectant mothers and mothers of 
babies under | year old. Articles to 1,000. Special 
need: authentic articles on food for babies during 
first year. Overstocked with verse. No fiction. No 
photos. Beulah France, R. N. Vac. Pub. 

American Family, 53 W. Jackson Bivd., Chicago 
4. (M-5) Up to 2,000 words on subjects pertaining 
to homemaking and family life. A very limited 
= of short fiction. Emil Jungell. Varying rates. 

The American Home, 444 Madison Ave., New 
York 22. (M-25) Practical articles pertaining to 
home, interior decorating, building, gardening, food, 
homecrafts, 800 to 2,000. Illustrated how-to-make 
or how-to-do articles in homemaking subjects. Mrs. 
Jean Austin. Varying rates. Acc. 

Apartment Life, 319 E. 44th St., New York 17. 
(M) How-to copy and features with photos or draw- 
ings. Light features on New York life in general. 
Must be directed to home and city problems of 
apartment dwellers in New York area. Myron Her- 
witz. Articles $10-$75, cartoons $10-$20. 

Baby Post, Huntington, L. |., N. Y. (M-25) Au- 
thoritative articles 1,000, on baby care, home fea- 
tures, and occasionally a short story of appeal to 
this prticular field; verse. Louise Cripps. 2c-5c. Acc. 

Baby Talk, 149 Madison Ave., New York 16. Ex- 
perience articles mother-father-baby, 500-1,000; 
fillers; verse. Oerdre Carr. 2c-3c. Acc. 

Baby Time, 424 Madison Ave., New York 17. 


MANUSCRIPTS WANTED! 


considered 


Manuscripts with High greta Quality now bei 
manu- 


for publication. Straight royalty when possible. 
scripts for prompt report. 


College Publishing Co. 
“Books of Distinction” 


(M-25) Articles and stories 500-750 of interest to 
new and expectant mothers; verse; photos. Jean 
Commorato. $5 an article. Acc. 

Beauty Fair (formerly Beautify Your Figure), 1841 
Broadway, New York 23. (Bi-M-25) Beauty, charm, 
personality development, exercise, diet, and related 
subjects, 500-1,000. Fillers 50-100. News on beau- 
ty, 50-200. Many photos. Cartoons. Bob Fischer. 2c- 
3c, pictures $5-$10. Pub. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Practical how-to-do articles 
on home, family, and garden to appeal to both men 
and women. No fiction, very little poetry. Uses gen- 
eral interest articles for the family. Copious use of 
photos. Cartoons. Hugh Curtis. Anecdotes and 
shorts, $5. Pub. Articles, up to $700. Acc. 

Better Living, 230 Park Ave., New York 17. (M- 
5) Short-shorts for family reading; stories for chil- 
dren. Articles on personalities and subject matter of 
interest to women. Buys condensation rights on to- 
be-published fiction and non-fiction books of home 
appeal. Barbara Hewson. Good rates. Acc. 

Bride’s Magazine, 527 5th Ave., New York 17. 
(Q) Articles 100-1,500, covering fashions, furnish- 
ings and home decoration, etc., of interest to brides; 
verse. Helen E. Murphy. Varying rates. Acc. 

Canadian Home Journal, 73 Richmond St., W., 
Toronto, Ont. (M-15) Short stories to 5,000; articles 
of interest to Canadian women, 2,500. Good rates. 
Acc. 

Canadian Homes & Gardens, 481 University Ave., 
Toronto, Ont. (M-25) Illustrated how-to articles 
to 1,000. $25-$50, $3-$5 an illustration. Acc. 

Catholic Home Journal, 220 37th St., Pittsburgh 
1, Pa. (M-20) Love or domestic stories 1,800-2,000. 
Articles on the home, child care, etc., preferably 
illustrated, 1,800-2,000. Verse about home and 
children, 12-16 lines. Unusual photos of children. 
Rev. Urban Adelman. Ic, $5 a poem. Acc. 

Charm, 575 Madison Ave., New York 22. (M-25) 
Articles and short stories of interest to women who 
work, 1,500-5,000. Helen Valentine. Varying rates. 
Acc. 

Chatelaine, 481 University Ave., Toronto, Cana- 
da. (M-15) Short stories, 3,500-5,000; serials. Arti- 
cles, Canadian interest, up to 2,000. Acc. 

Child Study, 132 E. 74th St., New York 21. (Q) 
How-to articles; features on play, clothes, room 
decoration and equipment, etc. Articles on child de- 
velopment, psychology, family relations, etc. Impres- 
sions from all over the world wanted; manuscripts 
from non-professionals welcome. Margaret C. Daw- 
son. No payment. 

Church and Home, 810 Broadway, Nashville, 
Tenn. (M-20) Articles 1,000-2,000 on family rela- 
tionships, child guidance; stories 2,500-3,500, of in- 
terest to parents of children and teen-agers; verse; 
photos of family groups. Stories 1 Y2c; articles Ic. 
Acc. 

Christian Parent, 1222 Mulberry St., Highland, III. 
(M) Articles and short stories to 2,000 with Chris- 
tian home life and Christian child training themes; 
fillers; cartoons; photos. M. P. Simon. Vac. Acc. 

Everywoman’s Magazine, 16 E. 40th St., New 
York 19. (M-5) Quality and formula stories; humor 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. |! do not tell what to do. 
1 do it for you. Reference women’s WHO'S 
WHO. Correspondence requires return post- 


age. 
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or helpful articles with subjective slant to 3,000, 
short humor for ‘‘That Man Is Here’’ department; 
features on ‘‘unforgettable’’ women characters. Hel 
en E. Greenwood. Fair rates. Acc. 

The Family Handyman, 211] E£. 37th St., New 
York 16. (Bi-M-35) To 1,500 on household repairs 
shortcuts; personal experiences in home mainten 
ance. P. H. Scheller. 2c, photos and drawings $5 up 
Acc. 


Family Times, 3132 M St., N.W., Washington 7, 


D. C. (M-15) Recipes, household suggestions, puz 
zles; articles on child care and hobbies. William 
Waugh. Ic up. Pub. 

The Flower Grower, 70 E. 45th St., New York 17. 


(M-25) How-to-do articles by experienced home 
gardeners, and photographs of gardens and flowers; 
articles 1,500, fillers 100-200. Theodore A. Weston. 
$5-$75 an article; photos $5. Pub. 

Glamour, 420 Lexington Ave., New York 17. (M- 
25) Articles of interest to young career women, to 
1,500; no fiction or poetry. Elizabeth Penrose How- 
kins. $50-$300. Acc. 

Good Housekeeping, 57th St. and Eighth Ave., 
New York 19. (M-35) Short stories of quality up to 
10,000; short articles; verse. Herbert R. Mayes. Ex- 
cellent rates. Acc. 

Harper's Bazaar, 572 Madison Ave., New York 
22. (M-50) Distinguished short stories only; not pop- 
ular magazine material. Prefers articles in outline 
= Alice S. Morris, Literary Editor. Good rates. 

ce: 

Hearth and Home, Skelgas Division, Skelly Oi! 
Co., P. O. Box 436, Kansas City 10, Mo. (Bi-M) 
Articles on homemaking, food preparation, house- 
hold aids, care of the home and family, hobbies, 
family, etc., 500-1,500, of interest to rural and 
suburban families. Viola H. Ward. 2c; or $15 for 
poge with photos, $25 for double page with photos. 
ub. 

Holland's, The Magazine of the South, Dallas 2, 
Tex. (M-15) Success stories on home building and 
remodeling, interior decoration, gardening, hobbies 
and collections related to homemaking, community 
improvement and travel in states in the South and 
the Southwest. Authoritative how-to articles on home 
Suilding problems and on child care and training. 
Light filler articles of 500-1,000 words on subjects 
related to homemaking. 3c up, photos, $5 up; color 
transparencies for cover, $75 up. Acc. 

Home Life, |6] Eighth Ave. N., Nashville 3, 
Tenn. (M-15) Short stories 1,500-3 ,000 and feature 
articles of interest to home and family groups, 
Christian viewpoint, 750-800; short poems of lyric 
quality, human interest, and beauty; occasional pho- 
tos; fillers, cartoons, and cartoon ideas. Joe W. Bur- 


ton. To 3c. Acc. 

House Beautiful, 572 Madison Ave., New York. 
(M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house mainten- 
ance, home furnishing, etc., to 2,000, with photos; 
fillers. Largely staff-written. Elizabeth Gordon. Acc. 

House and Garden, 420 Lexington Ave., New 
York 17. (M-50) Home decoration, gardening, land- 
scaping, building and remodeling, unusual travel and 
architectural articles; articles on music and the art 
of good living. Albert Kornfeld. 1,500-2,000. Good 
rates. Acc. 

House & Home, 9 Rockefeller Plaza, New York 
20. Limited market for material on outstanding 
homes and housing developments, with first-class 
architectural photographs. Acc. Query. 

Household, 912 Kansas Avenue, Topeka, Kan. 
(M-10) Practical how-to articles on building, home 
maintenance, remodeling, furnishing, decorating, 
gardening, and focd. Also general-interest articles 
slanted to interests of medium- and small-town fami- 
lies on health, travel, family relations, family eco- 
nomics, child care, and social problems. Picture 
stories on all how-to subjects. Uses 4-color and 
black-and-white. No fiction. Limited amount of light 
verse and cartoons. Robert P. Crossley. Top prices 
for all material. Acc. 

Independent Woman, |819 Broadway, New York 
23. (M-15) Official publication of the National Fed- 
eration of Business and Professional Women’s Clubs. 
Considers only articles having special interest or im- 
portance to women who earn their own living; op- 
portunities for and achievements of women in new 
fields, achievements of women in community service, 
current national and international issues, economic, 
social and political; treated from point of view of 
the woman who works. Also sketches on personal 
upgrading. 500-1,800. Verse; photos; art work. 
Frances Maule. $10 to $35. Acc. 

Ledies’ Home Journal, Independence Square, Phil- 
adelphia 5. (M-25) Articles 2,000-5,000; short stor- 
ies 4,000-7,500; serials. 50,000-70,000; novelettes 
20,000-40,000; short lyric verse; fillers; cartoons. 
Bruce Gould, Beatrice Blackmar Gould. First-class 
rates. Acc. 

Life Today, 444 Madison Ave., New York 22. 
(Bi-M-25) Practical, inspirational articles, 500-2,000 
on marriage, love, divorce, family life in U. S., com- 
munity problems. Sara Judson. 2c. Pub. 

Living for Young Homemakers, 575 Madison 
Ave., New York 22. (M) Small market for short 
articles, 1,000-1,500, on how-to-do in home, garden, 
health, children, etc., sometimes with photos. Edith 
Brazwell Evans. Varying rates. Acc. 
Mademoiselle, 575 Madison Ave., 


New York 22. 


| have to offer; 


EXPERT & SYMPATHETIC PROFESSIONAL HELP 


The kind of aid and advice every writer longs for . . 
be it coaching, revision, etc. 

PLUS MARKETING 

For Consultation Appointments, Phone DU 9-8967 
Learn about your prospects through my Talent Quiz 


See what famous writers are and do 
in my book MODERN WRITERS 
Write for Information to: 


MARY KAY TENNISON 
Authors Agent & Counsellor 
Box 57275 Flint Station 
Los Angeles 57, California 


. that’s what 


$1.00 
$3.00 
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WE WANT CARTOONS! 
Girls - Cheesecake - General 
Fast Action! 
Pleasant Rejection Slip 
TIMELY FEATURES, INC. 
270 Park Ave. New York 17 


Prompt Payment! 


Articles Sell Better Than Fiction 


I've sold ‘em up to 12c a word to NATION’S BUSINESS, 
SUB-DEB, AMERICAN BUSINESS, CHRISTIAN HERALD, 
PHYSICAL CULTURE, EDITOR AND PUBLISHER, AMERI- 
CAN FAMILY, also to men’s, women’s, outdoor, religious, 
juvenile mags, etc. Reading fee: $1 a thousand to 3,000 
words. 50c per 1,000 thereafter. 


JOHN T. KIERAN 


1604 Vermillion Danville, Ill. 


A LOW COST PUBLISHING SERVICE 
for Authors 


We print, publish and distribute your manuscript in book 
and pamphlet format. Send for free folder. 


THE WILLIAM-FREDERICK PRESS 
Pamphlet Distributing oe, Inc. 
313 West 35th St. 


New York 1, N. 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory 
worldwide clientele. Modern methods. Editing, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly me when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word average. Minimum $6.50. 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, Colifornia 


service, 
revising, 


YES, WE HAVE THE PLOT GENIE— 
THE MAGIC PLOT BUILDER! 
Endorsed by leading educators, used by thousands 
of writers. Let these Specialized PLOT GENIES fur- 
nish you with countless dramatic plots for the story 
types now in demand—Detective-Mystery, Romance, 
Short-Short Story, and Comedy. Write what the 
want. et YOUR share of the editors’ 
Send today for free descriptive literature. 
J. C. SLOAN, we Agent 
P. O. Box 1008, Dept. lendale, 


ROFESSIONAL 
WRITING Self-Taught 


Earn up to $50,000-a-year—writing. Average ay a neces- 
sary. eed no previous experience. Incredibly easy to learn by 
yourself—at home—in your spare time. Complete og 
write best sellers. Only $5.98. Guaranteed. Big, new field 


KRISHNAR INSTITUTE 
1912 Lincoin-Park-West, J-7 


editors 
checks. 


Calif. 


Chicago 14 


WRITE COMIC BOOK SCRIPTS 


My 24-page booklet, FUNDAMENTALS OF COMIC SCRIPT 
WRITING, contains over 15,000 words of instruction on 
how to write stories for the comic books. You also receive 
a sample STORY SYNOPSIS and page of PANEL SCRIPT 
as submitted to editors. All for $1.00. 

EARLE C. BERGMAN 


1255 No. Gordon Street 
Hollywood 38, California 


(M-35) Short stories and articles of interest to young 
women, age 18-30, 2,500-3,500. Cyrilly Abels. Acc. 
Marriage Magazine, 270 Park Ave., New York 
17. Sound, helpful, readable articles on all marriage 
problems. Douglas Lurton. Good rates. Acc. 

McCall's, 230 Park Ave., New York. (M-25) Seri- 
als, 40,000; complete novels, 20,000-25,000; novel- 
ettes, 10,000-12,000; short stories, 4,000-7,500; 
short shorts; articles. Otis L. Wiese. First-class rates. 
Acc. 

Modern Baby. Same address and requirements as 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17. 
(Q-50) Practical articles to 1,500 on wedding plans 
and related subjects. Marjorie Binford Woods. 3c up. 
Acc. 

Modern Needlecraft-Knitting, 247 Park Ave., New 
York 17. (Q-35) Ideas or news regarding all phases 
of needlecraft. Maggie Meehan. 

Mother and Baby, 202 E. 44th St., New York 17. 
(M-5) A new magazine distributed through super- 
markets. Personal experience articles to 1,500 on 
care of children up to 30 months. Maja Bernath. 
2c-5c. Acc. 

Mother’s Magazine, David C. Cook Publishing 
Co., Elgin, Ill. (Q-10) Articles to 1,000 on teaching 
religion in the home. Religious verse. Beatrice H. 
Genck. Ic, verse 20c a line. Acc. 

My Baby Magazine, 435 Fifth Ave., New York 
16. (M-free) Articles on expectant motherhood, 
baby and child care; personal experiences. Material 
must deal with children under 3 years. Photos. Joan 
Bel Geddes. Ic-3c. Pub. Query 

The National Parent-Teacher, 600 S. Michigan 
Blvd., Chicago 5. (M-15) Scientifically accurate, but 
informally written, illustrated articles on rearing and 
education of children, to 1,800; verse, 16-20 lines. 
Eva H. Grant. 1 Yac, photos $1-$6. Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 
17. (M-25) Articles on family relationship, child care 
and guidance, 1,500-2,000. Mrs. Clara Savage Lit- 
tledale. Articles, $150. Acc. 

Pathfinder, 1323 M St., N. W., Washington 5, 
D. C. (M-10) Features to 2,000 on home building 
and modernization, gardening, self-improvement 
family life; how-to suggestions. Timely fillers. Topic- 
al verse. Carroll P. Streeter. High rates. Acc. 

Popular Gardening, 141 E. 44th St., New York 
17. (M-50) Practical gardening articles, successful 
gardening by young oe owners, 1,000, with pho- 
tos. Paul F. Frese. 3c. 

Popular Homecraft oa the Home Owner, 143 E. 
Erie St., Chicago 11. (Bi-M-35) How-to articles deal- 
ing with work in wood, metal, leather, etc.; home 
repair articles. Should be accompanied by photos or 
drawings. Ic up. Acc. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors 
only. Western travel, Western home, Western food, 
Western crafts, how-to-do-it articles. Walter L. Doty. 
Acc. Query. 

Today's Baby. Same address and requirements as 
Baby Time. 

Today’s Woman, 67 W. 44th St., New York 18. 
(M-25) Fiction and facts of interest to the young 
housewife 20-30 years of age. Articles 3,000 or 
less; fiction, 1,000-7,000. Julian S. Bach, Jr. Ex- 
cellent rates. Acc. 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5, 
Calif. Practical articles 500-3,500 pertinent to 
Americans living in mobile homes. How-to articles 
with brief but fully explanatory text concerning 
handy trailer devices, including gardening, trailer 
patios, interior painting, knickknack bulding; step- 
by-step series of photos essential. Action on queries 
and MSS. within two days. Editor’s guide to writers 
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supplied free on request. R. P. White. Acc. 

Vogue, 420 Lexington Ave., New York 17. (Semi- 
M-50) Articles of interest to men and women, 1,- 
500-2,000; photos. No poetry, no fiction. Jessico 
Daves. Good rates. Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 
28. (Semi-M) All types of light, romantic fiction to 
2,500; short shorts and well-illustrated how-to-do-it 
articles of interest to the homemaker, to 1,000; 
two-part serials. Web Jones. 3c. Acc. 

The Woman, 420 Lexington Ave., New York 17. 
(M-25) Sound, informative fact articles, 2,000, of 
interest to women, with illustrative anecdotes, pref- 
erably written in narrative style. Madalynne Reuter, 
Editor. Good rates. Pub. 

Woman’s Day, 19 W. 44th St., New York 18. 
(M-5) Serious and humorous articles, 1,800-2,000; 
inspirational; how-to; fillers. Human interest and hu- 
morous type fiction, 2,500-5,000. Mabel Hill Sou- 
vaine, Editor; Betty Finnin, Fiction Editor. No set 
rate. Acc. 

Woman’s Home Companion, 640 Fifth Ave., New 
York 19. (M-10) Women’s and household interest. 
Articles, 2,500-6,000; short stories to 7,000; novel- 
ettes 15,000; short novels to 25,000; serials to 60,- 
000. Particularly interested in book-length non-fic- 
tion for condensation or serialization. Woodrow Wir- 
sig, Editor; Elliott Schryver, Fiction Editor. First- 
class rates. Acc. 

Woman’s Life, 270 Park Ave., New York 17. (Q- 
25) A companion publication to Your Life and Your 
Personality. Helpful entertaining articles, 400-2,500, 
on all phases of a woman’s life. Douglas Lurton. 
Good rates. Acc. 

The Workbasket, 2401 Burlington St., Kansas 
City 16, Mo. (M-15) Articles to 1,500 about women 
who have raised their family living standards eco- 
nomically. Photos. 2c, photos to $5. Acc. 


Adventure 


Jungle Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Q-25) Short stories 2,000-7 ,000; 
novelettes 8,000-16,000. Fast-moving colorful ad- 
ventures in the African Congo; white heroes pre- 
ferred, but tribal-life stories are O.K. The Ki-Gor 
novel is written on order. Jack O’Sullivan. Ic up. 
Acc. 

Short Stories, 9 Rockefeller Plaza, New York 20. 
(M-25) Adventure, mystery, action short stories, up 
to 6,000; novelettes, 10,000-25,000; fillers 50-500. 
Dorothy Mcilwraith. Good rates. Acc. 

Wings (Fiction House), 1658 Summer St., Stam- 
ford, Conn. (Semi-A-25) Short stories 2,000-7,000; 
novelettes 8,000-14,000; novels 15,000-25,000. 
Air-action stories with Korean background preferred; 
also strong character, action stories with modern-day 
setting among the air arms of U. S. services. Jack 
O'Sullivan. 1 Yc. Acc. 


Confession 


Confidential Confessions (Ace), 23 West 47th St., 
New York 19. Dramatic first person stories with 
“hit-home’’ problems about marriage and courtship. 
Shorts from 2,500 to 6,500; novelettes 10,000. 
Rose Wyn. To 3c. Acc. 

Daring Romances (Ace), 23 West 47th St., New 
York 19. Realistic first person marriage and court- 
ship stories with emphasis on the man-woman prob- 
lem. Strong emotioral style. Shorts from 2,500 to 
6,500; novelettes 10,000. Rose Wyn. To 3c. Acc. 

intimate Romances (Romance), 295 Madison Ave., 
New York 17. (M-25) First-person stories of serious 
love conflict or problem situations with realistic, 
everyday characters 5,000-8,000; novels, 10,000- 
15,000. Marjorie Sneden. 3c up. ‘Acc 

Modern Romances (Dell), 261 Sth Ave., 
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New 


Authors of Books 


give your book a chance 


A Complete Publishing Service 
at Low Cost! 


@ We offer you: 

Publication with prestige. 

Complete art and editorial work. 

Author promotion through newspapers, 
critics’ reviews, catalogs, and direct mail. 

Sales through wholesalers, bookstores, 
to libraries, and direct. 

Fiction, non-fiction, and juveniles. 
— We publish, not just print — 

@® Write us about your book. 


Midwest Pub. Co. 


FREE:! MSS. DELIVERY (and pickup) 


to any TWO choose ABSOLUTELY 
ty ANU you OBLIGATION THEREAFTER. 


NUSCRIPTS “TYPED, All Forms 
ar IN BOOKS, PLAYS, STORIES 
EDITING & GHOSTWRITING, All Forms 


FREE BOOKLETS. 


WRITERS SERVICE, Dept. AJ. 


7 East 42nd St., New York 17, N. Y. MU 7-5690 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need editorial revi- 
sion of their scripts. Twenty years’ editorial ex- 
perience qualifies me to give expert assistance 


with stories or books. I help writers make a 


{ can help YOU! FREE READING AND REPORT 
ON SHORT STORIES. Special courses in Short 
Story and Artic'e Writing. Ghost-writing of 
books, stories and special articles. 


MAITLAND LEROY OSBORNE 
*3-A Green Street Wollaston 70, Mass. 


STORY-A-WEEK CLASS 


Write short-shorts for markets actually asking for 
them. Extension of workshop in NYC. 


Director Georgia C. Nicholas 
152 E. 35th St. New York 16 
VV VV VV VV VY 


14 It’s new! IT’S THE “WRITE” WAY!! 10 
14 The Numerical Writing Courses eliminate all grueling 19 
14 exercises. Each lesson stresses a distinct story phase. 10 
14 Each assignment is a complete story of your own. 19 
14 YOU are taught how to make salable what YOU have 19 
14 written by applying proven methods to your own 19 
14 individual style. Limited agency service to students. 19 
14 THE OSBORNE LITERARY SERVICES 10 
Geo. M. Osborne 


14, Col A. 10 


14 3898 Chase Street Denve 
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$3,000,000 
IN PRIZES WON! 


You, too, can win your share of 
these Big National Contests for 
CASH, CARS, HOMES, TRIPS, just 
as our Students do who know the 
secrets of the “School of the 
Stars.” Send today for FREE “Con- 
fidential Contest BULLETIN” with 
winning helps for the biggest 
contests now on .. no obligation. 


SHEPHERD SCHOOL 


1015 Chestnut St., Dept. A, Phila, 7, Pa. 


REVOLT AGAINST FORMULA! 
Exceptional Novels, Short Stories, Plays, Articles marketed. 
Unestablished writers assisted. 
Scripts for Stage, Films, Television 
given speciol ott attention. 


CHARLES G. C G. CHUPET 
Literary Agent 
(Yale Drama School ‘29) 


5657 Sunset Bivd. Hollywood 28, California 


York 16. (M-15) First-person real-life stories 5,000- 
8,000; novelettes 9,000-12,000; book lengths 15,- 
000-20,000. Contests for cash prizes. Also short arti- 
cles 400-2,000, dealing with parenthood, young 
mothers with small children, pregnancy, postnatal 
health and beauty problems. Articles carry by-lines. 
Hazel L. Berge. 4c. Acc. 

Personal Romances (!deal), 295 Madison Ave., 
New York 17. (M-25) First-person romances, young 
heroes and heroines, with strong emotional problems 
logically worked out, 1,500-5,000. Hilda Wright. 3c 
and up. Acc. 

Real Romances (Hillman), 535 Fifth Ave., New 
York 17. (M-15) First-person short stories to 6,500; 
novelettes 10,000-15,000; articles 500-1,000; fill- 
ers. Written from viewpoint of both men and wom- 
en. Mary Rollins. 3c. Acc. 

Real Story (Hillman), 535 Fifth Ave., New York 
17. (M-15) For requirements see Real Romances. 
Mary Rollins. 

Revealing Romances (Ace), 23 W. 47th St., New 
York 19. (M-15) Young first-person stories of court- 
ship and marriage with strong reader identification. 
Stories must be up-to-date, deal with problems that 
hit home and reflect modern-day living. Short stories 
2,500-6,000; hovelettes 10,000. Articles and fillers 
300-1,000. Romantic verse to 20 lines. Rose Wyn. 
3¢ up, verse 50c a line. Acc. 


WRITERS’ TYPING SPECIALIST 
My wide typing experience will help guarantee 
success for you. 

Stories, Articles, 50c per 1000 words. Poetry, Ic per 
line. Rates lower on Book Manuscripts. 

Added services: Mimeographing. Assignments for 
Literary Research. 

WILLIAM C. DERRY 
40 Rock Avenue, Lynn, Mass. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 


Will Heideman's New 1953 Revised Course & Markets 
4 long training or professiona) style and plotting technique 
led. Shows how to write humor, juvenile stories, house- 
hoi ti rewrites, etc. Complete with samples. 150 mar- 
60 month of help to 1500 words of fillers if you 
a now. Other fiction courses and help available. Return 
this ad and lay to 


WILL HEIDEMAN 
Dept. A 


P. 0. Box 146 New Uim, Minn. 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and “‘shorticles’’ of all 
types, presenting instructive articles 
on how to write salable filler material. Pub- 
lished quarterly. Send 50c for sample copy. 

A. D, FREESE & SONS 

Box A, Upland, Ind. 


GET YOUR FREE COPY OF 
“BYLINES & CHECKS” 
A newly published folder which con 
valuable advice for non-fiction writers, plu: 


full 
data on Ronald J. Cooke's course in Non-fiction 
writing. Write for your copy now. © 
THE NON-FICTION PRESS, P.O. BOX 1008, 
GLENDALE CALIFORNIA. 


R Time, 14] E. 44th St., New York 17. 
(Bi-M-25) Fresh, true-to-life first-person love stories 
2,500-7,500. Edward F. Murphy. Pub. 

Secrets (Ace), 23 W. 47th St., New York 19. (M- 
15) Dramatic first-person stories of courtship and 
marriage with emphasis on realism and emotional 
tone. Shorts 2,500-6,000, novelettes 10,000. Arrti- 
cles on marriage, courtship, personality to 1,000. 
Romantic verse to 20 lines. Rose Wyn. 3c up, verse 
50c a line. Acc. 

Tan, 1820 S. Michigan Ave., Chicago 10. (M-25) 
First-person stories 2,000-3,000. No longer confined 
to Negro characters. John H. Johnson. 1 Vac. Acc. 

True Confessions (Fawcett), 67 W. 44th St., New 
York 18. (M-15) Short stories 3,000-10,000; novels 
10,000-12,000. Must be life stories, absolutely real, 
with sincere and important emotion, based on prob- 
lems of life today; dramatic impact is necessary. 
Fact, expose, or inspirational articles occasionally 
used. Fillers 500-1,000. Verse. Cynthia King. 4c-5c, 
verse 75c a line. Acc. 

True Experience (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person true stories of 
emotional experiences in the lives of women. To 10,- 
000. F. Gould. Payment to $375, according to edi- 
torial impact and length of story. Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., 
New York 17. (M-15) First-person stories. Brief stor- 
ies, 1,500 words, $100. 3,500 words, $175; 5,000- 
6,000 words, $250; 12,000-14,000 words, $450. 
May C. Kelley. Acc. 

True Romance (Macfadden) 205 E. 42nd St., New 
York 17. (M-15) F. Gouid. First-person short stories 
4,000-6,000, $250; novelettes 10,000, $375; short- 
shorts 2,000, up to $125. Acc. 

True Story (Macfadden), 205 E. 42nd St., New 
York 17. (M-20) First-person short stories to 7,000; 
novelettes 9,000; book-lengths 11,000; 2-part serials 
7,000-10,000 per installment. Nina Dorrance. Sur- 
prise-ending short-shorts $100; short stories $250- 
$300; novelettes $400; double-lengths $500; serials 
$425 per installment. Acc. 

Your Romance (Crestwood), 1790 Broadway, New 
York 19. (Bi-M-25) Short stories to 7,000; novelettes 
10,000. Well-plotted romantic life stories of average 
women; must have American background. 3c. Acc. 
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Detective and Mystery—Fictional 


Black Book Detective (Thrilling), 10 £. 40th St. 
New York 16. (Q-20) Uses a 35,000-word lead nove! 
featuring The Black Bat, written on assignment; sev 
eral short fast-action detective-crime stories not over 
5,000. lc up. Acc. 

Conflict (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Short-shorts 1,000-1,200; short 
stories to 20,000. A new detective magazine not 
necessarily restricted to the hard-boiled school. Wil! 
use good suspenseful narratives of almost any length 
—up to the 20,000-word limit. Cartoons. Howard 
Browne. To 10c. Acc. 

Dime Detective (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Mystery and action with em- 
phasis on character and woman interest; short stories 
to 5,000; novelettes 8,000-10,000. Articles on lit- 
tle-known Western incidents to 1,000. Ie up. Acc. 

Ellery Queen’s Mystery Magazine (Mercury), 570 
Lexington Ave., New York 22. (M-35) Stories of 
detection, crime, mystery. No supernatural stories 
per se, although if a legitimate mystery, crime, or 
detective short story has supernatural or horror ele- 
ment, O.K. No taboos, no angles editorially. ‘Ellery 
Queen.’’ $200 up for average length original short 
story. Acc. Uses reprints, $75 up. 

Famous Detective Stories (Columbia), 241 Church 
St., New York 13. (Q-25) Detective fiction stressing 
plot and characterization. Robert W. Lowndes. Vac 
up. Schedule. 

Five Detective Novels (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Novels 10,000-20,000; 
small market for stories to 5,000. Mainly reprint. 
Morris Ogden Jones. Ic. Acc. 

15 Detective Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short stories 5,000; novels 
12,000. Fillers 1,000. Ic up. Acc. 

G-Men Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Glamorous, fast-action G-Man 
short stories 1,000-5,000; novelettes 7,000-8,000; 
30,000-word G-Man novels by arrangement. Ic up. 


cc. 

Malcolm’s, Box 304, Evansville 4, Ind. (Bi-M-35) 
Mystery and detective fiction 1,000-5,000. Ruth 
Maness. Ic-3c. Pub. 

Manhunt (Flyir- Eagle), 545 Fifth Ave., New 
York 17. (M-35) Short-shorts to 2,000; novelettes 
8,000-25,000; serials or novels only if very strong. 
Tough, hard-boiled, or realistic stories in the detec- 
tive-crime field. Seeks only the best. Fact material 
is staff-written or contracted for. John McCloud. 
2c-5c, much higher on occasion. Acc. 

New Detective (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Action detective fiction in all 
lengths to 13,000. Articles. Fillers. Ejler Jakobsson. 
le up. Acc. 

The Phantom Detective (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Fast-action detective, crime 
short stories 1,000-5,000. Book-length novels by ar- 
rangement. Alex Samalman. lc up. Acc. 

Popular Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Hard-boiled and sophisticated 
detective short stories, 1,000-5,000; novelettes, 7,- 
000-20,000. Morris Ogden Jones. Ic. Acc. 

The Saint Detective Magazine, 11 W. 42nd St., 
New York 36. (Q-50) Stories 1,000-25,000 of any 
type dealing with crime. Emphasizes quality. Uses 
some reprints, chiefly by big names. Sam Merwin, 
AGE: 

Smashing Detective Stories (Columbia), 241 
Church St., New York 13. (Q-25) Same requirements 
as Famous Detective Stories. 

Thrilling Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action-detective short stories 
1,000-6,000; novelettes 7,000-10,000; novels 15,- 
000-20,000. Alexander Samalman. Ic up. Acc. 
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WESTERNS 
ROMANTIC WESTERNS 
LOVE STORIES 
SCIENCE FICTION 
DETECTIVE STORIES 


aud 


FEATURES IN EVERY FIELD 


The Vherllling Group 


STANDARD MAGAZINES, INC. 
BETTER PUBLICATIONS, INC. 
BEST PUBLICATIONS, INC. 


10 East 40th St., New York 16, N. Y. 


It Is Quite True... 


Even MASTER FORMULA is not perfect. It can’t 
sit in a swivel chair and pound a typewriter. It 
won't feed blank sheets of paper into a mill and 
crank out perfect stories by itself while you play 
golf. The writer still has to do some of the work. 


BUT it has been called ‘’The only new ap- 
proach to writing salable fiction in the past fifty 
years.’ It is the only graphic explanation of the 
difference between ‘Plot Formula’ which editors 
abhor and ‘Story Formula’ which they love. It is 
the only device which teaches the vital Three Man- 
ners Of Presentation and shows where to use each 
of them in your story. It is the only chart which 
shows you, by word count on your own manuscript, 
where every element of your story must be. 


There is a ‘Story Formula’. It is used in 95% of 
the stories published today. Are you using it? 


A post card will bring our free Road Map 
For Writers. 


MASTER FORMULA 


P.O. Box 1741 Fresno, California 
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Triple Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Three detective novels by well- 
known writers; detective short stories to 5,000. Mor- 
ris Ogden Jones. Ie up. Acc. for shorts; novels by 
arrangement. 

Two Complete Detective Books (Fiction House), 
1658 Summer St., Stamford, Conn. (Q-25) Originals 
as well as reprints. Jack O'Sullivan. $500 for one 
reprint right. 


Love Story 


All-Story Love Magazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Publishes one strong, 
dramatic novelette, which must be motivated by 
love, but can combine elements of mystery and ad- 
venture with the love story, to 12,000. Short stories 
4,000-5,000. Some verse. Short stories in special de- 
mand. Peggy Graves. Ic up. Acc. 

Exciting Love (Thrilling), 10 E. 40th St., 
York 16. (Q-25) Novelettes, 8,000-16,000; 
stories 1,000-6,000. Alex Samaiman. Ic. Acc 

Fifteen Love Stories (Popular), 205 E. 42nd s., 
New York 17. (Bi-M-25) Romantic love stories. 
Novelettes up to 10,000; shorts 3,500 to 5,000. 
Peggy Graves. Ic min. Acc 

15 Range Romarces Peniled, 205 E. 42nd St., 
New York 17. (Bi-M-25) Short-shorts 1,500; short 
stories 5,000; novelettes 10,000. Verse. Alden H. 
Norton. Ic up; verse 25c a line. 

Gay Love Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-25) Third-person love short 
stories. Marie A. Park. Vac. Schedule. 

Golden West Romances (Thrilling), 10 E. 40th St., 
New York 16. Not in market for material at pres- 
ent. Fanny Ellsworth. 


New 
short 


Ideal Love Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-25) Third-person love short 
stories. Marie A, Park. Vac. Schedule. 


Love Book Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Glamorous, dramatic love 
stories, 4,000-5,500; novelettes 12,000; little verse. 
Peggy Graves. Ic up. Acc. 

Love Novels (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Romantic love stories: shorts to 
5,000; novelettes 7,000-10,000. Verse. Ic up, verse 
25c a line. Acc. 

Love Short Stories (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Romantic fiction 3,000- 
10,000; some verse. Peggy Graves. Ic up. Acc. 

Love Story Magazine (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Modern young love stories, 
adult and slightly sophisticated, 5,000-12,000. Peg- 


gy Graves. Ic up. Acc. 
New Love (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Realistic love stories, shorts 4,500- 


oy novelettes 7,000-10,000. Peggy Graves. Ic 
up. Acc. 

Popular Love (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) Realistic, modern love novelettes, 
8,000-16,000; short stories, 2,000-6,000. Alex 
Samalman. Ic up. Acc. 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 
5,000-6,000; novelettes 8,000; novels 18,000-20,- 
000; 4-part serials to 45,000; well-authenticated 


fact material to 2,500. Romantic interest. Fanny 
Ellsworth. le up. Acc. 
Rangeland Love Stories (Popular), 205 E. 42nd 


St., New York 17. (Bi-M-25) Stories 2,000-4,000; 
novelettes 8,000-12,000. Woman’‘s viewpoint pre- 
ferred, but an occasional story from man’s view- 
point. Old West settings desired. Ic up. Acc. 
Rangeland Romances (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Emotional love short stories, 
Old West, woman’s viewpoint; shorts 2,000-4,000; 


novelettes 8,000-10,000. Ic. Acc. 
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Real Western Romances (Columbia), 241 Church 
St., New York 13. (Q-25) Love stories of the Old 
West, with action element in background. Stress 
color and characterization. Short stories to 5,000; 


novelettes 8,000 to 12,000. Marie A. Park. Vae-le. 
Schedule. 
Romance (Popular), 205 E, 42nd St., New York 


17. (Bi-M-25) Romantic stories with emphasis on 
character; occasional foreign background stressing: 
glamour rather than adventure, 3,500-6,000; novel- 
ettes 10,000; verse to 24 lines.. Peggy Graves. Ic 
up. Acc. 

Sweetheart Love Stories (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Tender young love 
stories, 5,000-12,000. Peggy Graves. Ie up. Acc. 

Thrilling Love Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Love short stories 
1,000-6,000; novelettes 8,000-16,000. Alex Samal- 
man. Ic up. Acc. 

Today’s Love Stories (Columbia), 241 Church St., 
New York 13. (Bi-M-25) Short stories with strong 
love interest 1,000-4,500; verse with love theme, 
4-12 lines. Marie A. Park. Yac. Schedule. 

Western Rodeo Romances (Thrilling), 10 E. 40th 
St.; New York 16. Fanny Ellsworth. Not currently in 
the market for material. 


Science Fiction, Fantasy 


Amazing Stories (Ziff-Davis), 366 Madison Ave., 
New York 17. (M-25) Science-fiction short stories 
2,000-10,000; novels 10,000-30,000. Howard 
Browne. Ic up. Acc. 

Astounding Science Fiction (Street & Smith), 304 
E. 45th St., New York 17. (M-25) Science short 
stories to 8,000, novelettes 10,000-20,000; serials 
30,000-100,000. Articles on recent science develop- 
ment; query. John W. Campbell, Jr. 3c up. Acc. 

Avon Science Fiction & Fantasy Reader, 575 
Madison Ave., New York 22. (Q-35) Fantastic, 
weird, and science-fiction stories. All originals—no 
reprints. Sol Cohen. Payment by arrangement. 

Beyond (Galaxy), 421 Hudson St., New York 14. 
Short-shorts 2,000-3,000; short stories to 6,000; 
novelettes 7,500-12,000; novellas 20,000. Exclusive- 
ly quality fantasy slant. H. L. Gold. 2¢ up, mini- 
mum $75, Acc. 

Dynamic Science Fiction (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Same needs as Future 
Science Magazine. Ic and up. Schedule. 

Fantastic (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Fantasy and science fiction to 
20,000. Emphasis on dramatic personality conflict. 
Light, sophisticated slant. Cartoons. Howard Browne. 
2c and up. Acc. 

Fantastic Story Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M) Chiefly reprint, but small 
market for original fantasy fiction up to 10,000. 
Samuel Mines. 1c-2c. Acc. 

Fantastic Universe, 11 W. 42nd St., New York 
36. (Q-50) Stories 1,000-30,000—science fiction as 
well as fantasy. Articles chiefly on assignment. Sam 
Merwin, Jr. Ic. Acc. 

Fantasy and Science Fiction (Mercury), 570 Lex- 
ington Ave., New York 22. (Bi-M) Science-fiction and 
fantasy, 1,000-20,000, occasionally longer. About 
40% reprint. Send MSS. to editorial address, 2643 
Dana St., Berkeley 4, Calif. Anthony Boucher and 
J. Francis McComas. Average about 3c, first serial 
rights only; reprints $50 up per story. Acc. 

Future Science Fiction (Columbia), 241 Church 
St., New York 13. Science fiction stories of all types, 
excluding fantasy. Novelettes 8,000-12,000; stories 
to 5,000. Robert Lowndes. Ic up. Schedule. 

Galaxy Science Fiction (Galaxy), 421 Hudson St., 
New York 14. (M-35) Short-shorts 2,000-3, 000; 
short stories to 6,000; novelettes 7,500-12,000; 
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serials 60,000-75,000. Reprints of novels. Exclusive 
ly quality science-fiction slant. H. L. Gold. 3c up 
minimum $100. Acc. 

1F-—Worlds of Science Fiction, Quinn Publishing 
Co, Kingston, N. Y. (Bi-M-35) Science-fiction, noi 
fantasy, to 20,000. Articles on assignment only, but 
inquiries will be considered. Very limited market for 
— Larry T. Shaw. 2c up; cartoons $10-$15 

Imagination, P. O. Box 230, Evanston, Ill (Bi-M- 
25) Science-fiction and fantasy and off-trail stories 
in these categories, 1,000-25,000. Solidly plotted 
stories with good action and characterization, em- 
bodying human interest problems—now, in the past, 
or in the future—readers can understand and sym- 
pathize with. Cartoons. William L. Hamling. 1¢-3c; 
cartoons $10. Acc. 

Other Worlds, 806 Dempster St., Evanston, II! 
(M) All types of science-fiction; some fantasy; no 
weird or ghost stories. Length 3,000-30,000. R. A. 
Palmer and Bea Mahaffey. 3c. Acc. 

Planet Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. (Bi-M-25) Short stories 2,000-7,- 
000; novelettes 8,000-14,000; novels 15,000-25, 
000. Science-fiction stories with good action, sus- 
pense, and alien-worlds atmosphere. No restrictions, 
though less fantasy is bought than other types. Jack 
O'Sullivan. 1 Yc. Acc. 

Science-Fiction Plus (Gernsback), 25 West Broad- 
way, New York. (M-25) Short-shorts under 1,000, 
short stories 2,000-7,000, novelettes 8,000-15,000, 
serials 20,000-60,000—all dealing with rocketry, 
interplanetary travel, etc. Articles, essays, pictures— 
query about these. Scientific fillers. Cartoons. Sam 
Moskowitz. 2c-3c, fillers $10, cartoons $15, photos 
$5. Acc. 

Science Fiction Quarterly (Columbia), 241 Church 
St., New York 13. (Q-25) Same needs as Future 
Science Fiction. 1c up. Schedule. 

Space Stories (Thrilling), 10 E. 40th St., New 


York 16. (Bi-M-25) Stocked up at present. Samuel 
Mines. 1c-2c. Acc. 
Startling Stories (Thrilling), 10 E. 40th St., New 


York 16. (M-25) Science-fiction short stories and 
25,000-word novels. Samuel Mines. Ic up. Acc. 

Thrilling Wonder Stories (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Pseudo-scientific ad- 
venture stories to 10,000; short pseudo-science nov- 
els 15,000-20,000. Samuel Mines. 1c up. Acc. 

Two Complete Science-Adventure Books (Fiction 
House), 1658 Summer St., Stamford, Conn. (Q-25) 
Book-length (40,000-60,000) science-fiction stories, 
original or previously published in book (hard cover) 
form. Katherine Daffron. Ic. Acc. 

Weird Tales, 9 Rockefeller Plaza, New York 20. 
(Bi-M-35) Supernatural, bizarre, weird, fantasy, very 
little science-fiction. Short stories to 6,000; novel- 
ettes to 15,000. Verse to 30 lines. Dorothy Mc- 
Ilwraith. 1c; verse 25c¢ a line. Pub. 


Sports 

All-American Football Magazine (Fiction House), 
1658 Summer St., Stamford, Conn. Short stories 
3,000-7,000; novelettes 10,000-16,000. Prefer story 
with collegiate background; girl interest welcome in 
novels and novelettes. Jack O'Sullivan. le up. Acc. 

Baseball Stories (Fiction House), 1658 Summer 
St., Stamford, Conn. (Twice yearly-25) Short stories, 
3,000-7,000; novelettes, 8,000-18,000. All with 
baseball theme. Jack O'Sullivan. 1Y%e up. Acc. 

Complete Sports (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) All lengths to 20,000. Robert 
O. Erisman. le up. Acc. 

Exciting Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 
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Exciting Football (Thrilling), 10 E. 40th St., New 
York 16. (Ann-25) James B. Hendryx, Jr. Not now 
buying. 

5 Sports Classics (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now 
buying. 

Football Action (Fiction House), 1658 Summer 
St., Stamford, Conn. Same as for All-American Foot- 
ball Magazine. 

Football Stories (Fiction House), 1658 Summer St., 
Stamford, Conn. Same as for All-American Football 
Magazine. 

Popular Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 

Popular Football (Thrilling), 10 E. 40th St., New 
York 16. (Ann-25) 30,000-word lead novel; novel- 
ettes 8,000-12,000; shorts to 6,000. James B. Hen- 
dryx, Jr. Not now buying. 

Popular Sports (Thrilling), 10 E. 40th St., New 
York 16. Not in the market at present. 

Sport (Macfadden), 205 E. 42nd St., New York 
17. (M-25) Personality and behind-the-scenes fea- 
tures, controversial subjects of interest to sport fans. 
Baseball and boxing the year round. Other sports in 
season. Articles 2,500-3,500. Ed. Fitzgerald. Pay- 
ment from $200 depending on length. Briefs for 
SPORTalk department $5-$10. Acc. 

Super Sports (Columbia), 241 Church St., New 
York 13. (Q-25) All types of sports; adult motiva- 
tion and situations. Short stories 1,500-5,000; novel- 
ettes 7,000-9,000. Robert W. Lowndes. Vac. Sched- 
ule. 

Ten Story Sports (Columbia) 241 Church St., New 
York 13. (Q-25) Same requirements as Super Sports. 
Robert W. Lowndes. Vac. Schedule. 

Thrilling Baseball (Thrilling), 10 E. 40th St., New 
York 16. (Seasonal-25) James B. Hendryx, Jr. Not 
now buying. 

Thrilling Football (Thrilling), 10 E. 40th St., New 
York 16. (Ann.-25) James B. Hendryx, Jr. Not now 
buying. 

Thrilling Sports (Thrilling), 10 E. 40th St., New 
York 16. (Q-25) James B. Hendryx, Jr. Not now 
buying. 


Western 


Best Western Magazine (Stadium), 270 Park 
Ave., New York 17. (Bi-M-25) Same requirements 
as Western Novels & Short Stories, below. 

Big Book Western (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Short stories 3,000-5,000. 
Western novelettes 8,000-12,000. Western fact arti- 
cles to 1,500. Ic. Acc. 

Complete Western Book Magazine (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Western novels 
to 20,000. Robert O. Erisman. Ic up. Acc. 

Dime Western Magazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Vigorous, human West- 
ern short stories 2.000-5,000; novelettes 9,000- 
10,000; novels 15,000; emotional interest, realistic 
characterization. Morton Klass. Good rates. Acc. 

Double Action Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories 2,000- 
5,000; novelettes 10,000-20,000. Robert W. Lown- 
des. Vac up. Schedule. 

Exciting Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Western hard-hitting and realis- 
tic short stories 1,000-5,000; novelettes 7,000-10,- 
000. James B. Hendryx, Jr. Ic up. Acc. 

Famous Western (Columbia), 241 Church St., New 
York 13. (Bi-M-20) Overstocked on novelettes. Uses 
short stories to 5,000, articles to 2,000. Stresses 
characterization and adult motivation. Robert W. 
Lowndes. Vac. Schedule. 

Five Western Novels (Thrilling), 10 E. 40th St., 
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New York 16. Reprint; small market for fresh story 
material. Lead story original, 20,000 words. Morris 
Ogden Jones. Ic. Acc. 

44 Western (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Western short stories 4,000-5,000; 
novelettes 9,000-10,000. James Cook. Ic. Acc. 

Frontier Stories (Fiction House), 1658 Summer 
St., Stamford, Conn. Market closed at present. 

Giant Western Magazine (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Western stories 1,- 
000-45,000. Well written adult narratives of the 
old or modern West. Samuel Mines. Ic up. Acc. 

Gunsmoke (Flying Eagle), 545 Fifth Ave., New 
York 17. (Q-35) Short-shorts to 2,000; short stories 
to 5,000; novelettes 8,000-15,000. Uses strong, re- 
alistic stories of the Old West—no modern settings 
or off-trail locale. Seeks off-trail plotting and solid 
characterization. All fact material staff-written or 
contracted for. John McCloud. 2c-5c. Acc. 

Masked Rider Western (Thrilling), 10 E. 40th 
St., New York 16. (Bi-M-25) Overstocked. Morris 
Ogden Jones. Ic up. Acc. 

Max Brand’s Western (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Adult, well-written stories 
of the old frontier with emphasis on characteriza- 
tion. Shorts 1,000 to 4,000; novelettes 8,000 to 
12,000. Ic up. Acc. 

New Western (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Colorful Western action stories; 
shorts to 5,000; novels and novelettes 8,000-10, 
000. James Cook. Ic up. Acc. 

Popular Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Novelettes 8,000-20,000; short 
stories to 5,000. James B. Hendryx, Jr. 1c up. Acc. 

Range Riders Western (Thrilling), 10 E. 40th St., 
New York 16 (Bi-M-25) Overstocked. Morris Ogden 
Jones. Ic. Acc. 

Real Western Stories (Columbia), 241 Church St., 
New York (Bi-M-25) Same requirements as Famous 
Western, above. 

The Rio Kid Western (Thrilling), 10 E. 40th St., 
New York 16. (Bi-M-25) Overstocked. James Hen- 
dryx, Jr. Ic. Acc. 

Star Western Magazine (Popular), 205 E. 42nd 
St., New York 17. (Bi-M-25) Dramatic, emotional, 
colorful stories of the Old West, heavy girl interest. 
to 10,000. Morton Klass. Ie up. Acc. 

10 Story Western (Popular), 205 E. 42nd St., 
New York 17. (Bi-M-25) Dramatic human-interest 
Western short stories 1,000-4,000; novelettes 8,000- 
12,000. Ic up. Acc. 

Texes Rangers (Thrilling), 10 E. 40th St., New 
York 16. (M-25) Fast-moving, action-packed short 
stories, 1,000-5,000. Novelettes 9,000-15,000. 
Book-length novels by arrangement. James Hendryx, 
Jr. le up. Acc. 

Thrilling Ranch Stories (Thrilling), 10 E. 40th St., 
New York 16. (Q-25) Adult Western short stories 
to 6,000; novelettes 8,000-10,000, novels 20,000; 
girl interest. Fanny Ellsworth. Ic up. Acc. 

Thrilling Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action-packed thrilling Western 
short stories, 1,000-6,000; novelettes 7,000-12,000; 
novels 30,000. Girl interest permissible. Morris Og- 
den Jones. Ic up. Acc. 


Triple Western (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Western short stories to 5,000; 
adult novelettes 20,000-30,000 words. No taboos. 
James Hendryx, Jr. 1c up. Acc. 

True West, P. O. Box 5008, Austin 31, Tex. (Q- 
25) An all-fact magazine of the Old West—bad- 
men, gold rush days, cattle drives, ghost towns, 
range wars, etc. Articles 1,500-5,000—-6,000 on an 
extraordinary subject. Old photos. Overstocked for 
the time being. J. A. Small. 1c. Pub. 

Two Gun Western (Stadium), 270 Park Ave., New 
York 17. (Bi-M-25) Short-shorts 500-2,000; short 
stories 1,000-9,000. Robert O. Erisman. Ic up. Acc. 

Two Western (Fiction House), 1658 Summer St., 
Stamford, Conn. Book-length (35,000-65,000) novels 
of Western action—new or previously published in 
book (hard cover) form. Jack O’Sullivan. $400, 
$500, for one reprint right. 

Two Western-Action Books (Fiction House), 1658 
Summer St., Stamford, Conn. Same requirements and 
payment as Two Western, above. Jack O'Sullivan. 

West (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-25) Book length novels 30,000; short stories 
1,000-6,000; novelettes, 7,500-12,000. Morris Og- 
den Jones._le up. Acc. 

Western Ace High (Popular), 205 E. 42nd St., 
New York 17. Short-shorts 1,500; short stories 7,- 
000; novelettes 10,000. Fillers 500-1,000. Western 
verse. Alden H. Norton. Ic up; verse 25c per line. 
Acc. 

Western Action (Columbia), 241 Church St., New 
York. (Bi-M-25) Same requirements as Double Ac- 
tion Western. 

Western Novels & Short Stories (Stadium), 270 
Park Ave., New York 17. (Bi-M-25) Short stories 
1,000-6,000; novels to 20,000. Robert O. Erisman. 
lc up. Acc. 

Western Short Stories (Stadium), 270 Park Ave., 
New York 17. (Bi-M-25) 1,000-9,000. Robert O. 
Erisman. Ic up. Ace. 

Zane Grey's Western Magazine (Dell), 200 Fifth 
Ave., New York 10. (M-25) Uses only material with 
Old West background, 1850-1900 setting best. 
Short-shorts to 2,500; short stories 3,000-7,000; 
novelettes 7,500-11,000. Articles to 5,000 on dra- 
matic episodes and colorful personalities of the Old 
West. Verse to 40 lines. Fillers to 500 words. Car- 
toons. Don Ward. 2¥2c up, verse 50c a line. Acc. 
Query. 


Fact Detective 


All True Fact (Skye), 270 Park Ave., New York 
17. (Bi-M-25) True fact crime cases 2,500-3,000— 
stress police detection and must result in conviction. 
Exposes of vice, narcotics, juvenile crimes, rackets, 
etc. Personalities and current events in crime field, 
700-1,500. Georgia H. Cooper, Editor. MSS. should 
be addressed to Barbara Norville, Associate Editor. 
$100 top price for crime cases including photos. 
Acc. 

Best True Fact (Skye), 270 Park Ave., New York 
17. (Bi-M-25) Same requirements as All True Fact. 

Complete Detective Cases (Postal), 270 Park Ave., 
New York 17. (Bi-M) Fact articles on crime cases 
with mystery and good detective work, 1,500-5,000. 


CLIP, SELL NEWS ITEMS 
from local newspapers to trade journals. Detailed 
instructions, 32 markets, $1.00. Clip, sell advertise- 
ments from local newspapers to trade journals. De- 


TYPING SERVICE 


If it can be typed, I'll type it. No job too large; no 
job too small. Typed to your specifications. Reason- 


instructions; 40 markets, $1.00. Both for ng 
irm Ave. 
Box 1212 City, Utah Helen H. Baker 
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Official by-lines preferred. Robert E. Levee. 2c up; 
photos, $3. Acc. 

Daring Detective (Fawcett), 67 W. 44th St., New 
York 36. (Bi-M-25) Fact murder cases 5,000-6,000 
Shorts with sensational, bizarre, or humorous turn, 
to 1,000. Photos required. Joseph Piazza. Full 
length copy 3c, shorts 5c. Acc. Photos $5 Pub. 

Detective World, 19 W. 44th St., New York 26. 
(Bi-M-25) Fact detective stories and exposes to 3, 
500, preferably with photos. John Armstrong. Arti 
cles $150, photos $5. Pub. Always query. 

Famous Crime Cases, 2382 Dundas St., W., Tor- 
onto 9, Ont., Canada. Actual crime stories of recent 
date, with Canadian locale; photos required. Crime 
fillers. O. Ryan. 1 Yac. Acc. 

Famous Police Cases, 2] W 26th St., New York 
(Bi-M-25). Current fact detective stories to 4,000, 
illustrated with photos. Everett Meyers. $100 a 
story; $5 a photo. Pub. 

Front Page Detective (Dell), 261] Fifth Ave., New 
York 16. (M-15) Crime articles dealing with per- 
sonalities, unique police methods, exposes, 3,500 
True crime short-shorts 500-750. On-the-scene 
crime photos. Carmena Freeman. Rate not stated 
for articles; photos $6 (more for series). Acc 
Query on everything except picture stories. 

Inside Detective (Dell), 261 5th Ave., New York 
16. (M-15) Same requirements as Front Page Detec- 
tive. Carmena Freeman. 

Line-Up (Skye), 270 Park Ave., New York 17. 
(Bi-M-25) Same requirements as All True Fact. 

Master Detective (Macfadden), 205 E. 42nd St., 
New York 17, (M-25) Fact crime stories to 5,000, 
emphasizing suspense or horror. Some old crimes 
represented. Shorts, 100 and 600-1,500. R. F. 
Buse. Full-length stories $150 up, shorts, about $25 
per column. Acc. Query with outline. 

National Detective Cases (Postal), 270 Park Ave., 
ate York. For requirements, see Complete Detective 
ases. 

Official Detective, 400 N. Broad St., Philadel- 
phia 30. (M-25) True detective crime-detection 
stories 5,000-7,000; photos. H. A. Keller. 2¥ac up. 
Acc. 

Police Detective (Skye), 270 Park Ave., New 
York 17. (Bi-M-25) For requirements see All True 
Fact. 

Smash Detective (Skye), 270 Park Ave., New 
York 17. Same requirements as All True Fact. 

Special Detective (Skye) 270 Park Ave., 
York 17. Same requirements as All True Fact. 

Startling Detective (Fawcett), 67 W. 44th St., 
New York 36. (Bi-M-25) Factual crime material, 
including some older cases. 4,000-6,000. Joseph 
Piazza. 3c (with extra payment for official byline 
if available). Acc. Photos $5. Pub. 

Timely Detective, 14] E. 44th St., New York 17. 
(Bi-M-25) First-person detective fact stories to 
10,000. Edward F. Murphy. 3c up. Acc. 

True Crime (Skye), 270 Park Ave., New York 17. 
Same requirements as All True Fact. 

True Crime Cases, 2832 Dundas St., W., Toronto 
9, Ont., Canada. Same requirements as Famous 
Crime Cases. 

True Crime Detective (Mercury), 570 Lexington 
Ave., New York 22. True-crime pieces, 2,500- 
10,000. Only quality material wanted, no pictures, 
no emphasis on gore or sensationalism. Some re- 
print material used. Anthony Boucher and J. Fran- 
cis McComas. 2c up. Reprints at lower rates. Acc. 

True Detective (Macfadden), 205 E. 42nd St., 
New York 17. (M-25) Suspenseful true detective, 
crime stories with actual photos, with or without of- 
ficial by-line, 3,000-5,000. Always query before 
submitting copy. Detective, crime shorts and fillers 
100-1,500. R. F. Buse. From 3c, depending on 
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New 


Are you an AUTHOR 
looking for a publisher ? 
TIME Magazine (June 23, 1952) says of EXPOSITION: “Gives 
its writers a contract whose terms are frank & clear, sends out 
review copies & releases, builds publicity & promotion . . .” 
Send for free 32-page brochure 
“WE CAN PUBLISH YOUR BOOK" 
Exposition 
386 Fourth Avenue + New York 16,N.Y. Dept. O 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH—- 
YOU CAN WRITE JUVENILES 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories . . . articles . seriols ceric 
Now teaching 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pomphict 
“Fundamentals of Juvenile Writing” 

Books M ipt Criticism a Speciality 


WILL HERMAN 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 

One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


A D 


Complete editing service by author and editor with national 
publishing house experience; collaboration with authors seek- 
ing publication; revision; specialists in historical novels. 
Marketing. Chicago and New York contacts. 

Present market need: Adventure stories for boys and girls. 


CREATIVE ENTERPRISES 


ILL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words 
of stories, articles, books for hundreds of satisfied 
clients. | may be able to help you see your name in 
print and pa money on your raw material. Reason- 
able rates. Particulers FREE. Also Slont Chart & Best 
Plot Formula. 


WILL HEIDEMAN 
Dept. A 


P. O. Box 146 New Uim, Minn. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service .. . 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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LIL ODO LO LO DILL L GLO LOL DG, 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


33 Yrs. As Literary Agents—Beginners Welcomed 


Poetry also considered. Editing, revision, honest 
criticism. _ Personal representation for established 
writers. For information and references write to: 


ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
‘280 Madison Avenue, New York 16, N. Y. 


Strengthen Your Story 
CRITICISM $1 per 1000 words. Special attention owe 


dialog, characterization. 


Novel appraisals $5. REWRITI 
$1.50 per 1000 words. Fast typing service: 


60c per 1000 


ROBERT A. WISE 
venue Bakersfield, California 


$149.50 


100 copies 40 page Poetry Book 
60 - 90 Days Delivery 


TRIANGLE PUBLISHING COMPANY 
P. O. Box 1564 Dallas, Texas 


POETS: Send self-addressed stamped enve- 
© lope for PRIZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES 
TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929. 25c a copy. 


$2 a year) 
624 N. Vernon Ave. Dallas 8, Texas 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is a ring currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P.O. Box 104 Laceyville, Penna. 


GHOSTING ALL KINDS OF MATERIAL 
Let Me Write It For You 


length; photos $4-$6. Acc. Query with outline. 

True Police Cases (Fawcett), 67 W. 44th St., 
New York 36. (M-25) Fact detective stories to 
7,000. Crime or police features to 2,000. Particu- 
larly interested in first-person stories or features 
under the byline of a person on either side of the 
law; and in sensational exposes of crime conditions 
in major cities. Hamilton Peck. 3c up. Acc. 

Women in Crime (Skye), 270 Park Ave., New 
York 17. Same requirements as All True Fact ex- 
cept for emphasis on crimes by women. 


Be An Opportunist 
[Continued from Page 9] 


Good advice—good enough to send his daughter 
to fancy Vassar. 

The definition of an opportunistic magazine 
writer is very — one who not only turns 
opportunity to advantage but actually creates 
opportunity. 

Life, to put it in a corny manner, is the stuff 
out of which yarns are woven. And since life is 
all around you, your job is the finding, the select- 
ing, and the weaving. 

Are you an opportunist? If you can’t be, come 
hell, high water or the wolf at the door, turn to 
something not nearly as challenging. Crocheting, 
for instance. 


Carpentering Light Verse 
[Continued from Page 10] 


are in doubt, ask yourself whether the word you 
are about to use is one you'd employ in talking 
with your neighbor about the weather. If it isn’t, 
don’t use it. 

There is no better way to familiarize yourself 
with modern practice in light verse than to read 
Richard Armour, W. W. Pratt, Richard Wheeler, 
and the other leaders in the field—not neglecting 
Ethel Jacobson, Georgie Starbuck Galbraith, and 
Phyllis McGinley, for this is one of the many 
places in which the ladies equal—or excel—their 
male contemporaries. 

It may take you months, or years, to master the 
form. It looks delightfully easy, but most arts that 
look so are in reality difficult. But I believe you 
will gain eget from every minute you spend 
at it, and if you try hard enough, and long 
enough, you will succeed. 


2 iss opening article on light verse 
WALTER DEAN : appeared in the May fase. In the September issue 
111 Hitt Street Columbia, Mo. jie will discuss the importance of brevity in light 
verse. 
FREE FREE! FREE! Analysis of a Collier's Short Short Story by Robert Oberfirst 


character. 


seriously interested in writing short-short fiction. 


Do you know that most slick magazines are using short-shorts that do not stress the O. Henry twist? That most 
magazines do not want the short-short with the mechanical, gag-type of ending, but want short-shorts that stress 
This booklet shows what mokes a Collier's short-short tick. 
book, WRITING THE SHORT SHORT STORY published by THE WRITER, INC., and will be mailed FREE to all writers 


ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey. 


It's a sample chapter from the famous 
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ADEAS offers you an inexpensive opportunity to advertise your 
miscellaneous wants and wares. Rate: 9c a word, first insertion; 
8c a word, subsequent insertions of the same eopy; no agency 
commission allowed. Checking copy 10c extra. Copy and remit- 


tance must reach us by the 28th of the second month preceding 
insertion. 
advertising only. 
Bank of Topeka Bidg., 


may use display 
1313 National 


Critics, courses, agents, typists, 
AUTHOR & JOURNALIST, 
Topeka, Kan. 


BOOKS, MAGAZINES, NEWSPAPERS 


HAVE YOU READ THE SULTAN’S VIGOR and Other Stories? 
If not you've missed the most riotous collection of short 
stories since Balzac wrote his ‘‘Droll Tales.” Seven provoc- 
ative stories to delight you. Send one dollar for postpaid 
copy. The Pan Press, P.O. Box 2669, Hollywood 28, Calif. 


THE HYBRID PRINCE OF EGYPT, <4 the Collaborator of 
Bierce, 351 South Oxfo Los Angeles, Cali- 
ria, 


—_o— 
FOOL-PROOF BOOKLET on punctuation. Every problem dis- 


cussed and illustrated. $1.00. Also Capitalization, 50c. 
Marjorie Davidson, Laceyville, Penna. 


MARKETS 


home! 


FREE BOOK “505 Odd, Successful Businesses.” Work 
Expect something Odd! Pacific 5, Oceanside, Calif. 


FREE SAMPLE COPY. ‘Cartoonists’ 
187AJ, LaHabra, Calif. 


Market Letter.” Box 


— 
sae A WEEK —— Instructions and morkets sent 
25c. Cha ‘Olive, W Willmar, Minn. 


—o— 


POETS! YOUR CONTRIBUTIONS wanted for our antholo- 
= DIRIGO EDITIONS, c/o Lettie Cowden, So. Sudbury, 
ss. 


MARKET LISTS! Back numbers of AUTHOR & JOURNAL- 
IST listing specialized morkets are available at 25¢ each 
postpaid. February (Juveniles). March (Regional Mage- 
zines). April (Poetry, including light verse). May (Com- 

ics). June (Travel and Farm). Send 25¢ (coin or ‘som ps) 

for each to AUTHOR & JOURNALIST, 1313 National 

Bank of Topeka Bidg., Topeka, Kansas. 


SERVICES 


Mail $2.00 with enh. Dorothy Sora, Dept. K, 1 4 
32nd, New York 1 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as ible? Find answer my ad, this magazine, 

page 20. NATALIE NEWELL, Ghostwriter. 


Jury, 1953 


OIL-PAINTED TO ORDER—State 


for 


TYPEWRITER RIBBONS—Fresh. Two 
Specify 8109-1A K 


typewriter. Marvin Schmidt, 
Skokie, #1. 


TO FOSTER GOOD WILL. Free instruction course by m 
in the Cotholic rel’ obligation. CATHOLIC 
SOCIET Dept. K, 214 31 


PROFESSIONAL WRITING—Self-Taught. Page 22. 
o 


MY FINISHED CARTOONS drawn to your 
Mailed fict on heavy Bristol board. F. Cunningham, 
Brookside Road, Leavittsburg, Ohio. 


—_—o— 


PHOTOGRAPHS FOR WRITERS. Reasonable. 
3702 Lakewood Ave., Chicago 13. 


Paul's Photos, 


—_o— 


KNOW YOUR TALENTS, avoid drifting! Scientific hand- 
writin ~e~ analysis only $2. 00. Personal guidance, hundreds 
helpe: 0 years consulting analyst. Details free. Thomas 
Cunninghem, Graphology Instructor, 81 Bailey, Lawrence, 

ass. 


FINISHED CARTOONS Drawn to Alvin 


your gags, $1.00. 
Hesseling, Potosi, Wisconsin. . 


Bird-Flower plaques, 6-in. 
diameter, metal framed, $2.50. Hand-woven linen Guest 
Towels, $1.25. Mary Bonham, Chilhowie, Va. 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kanses 
! enclose remittance for my subscription: 


_.$3 for 2 years (saving me $3 over 
single copy cost) 


_.....$2 for 1 year (saving me $1 over 
single copy cost) 


50c additional per year outside U.S.A. 


Street 


City & State ___ 


ADEAS ... 
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Now! 

CONCORDIA 

BOOK 
CLUB 


honors a 
VANTAGE 


novel 


by making 
THOU ART 
PETER 


its June 


selection 


ACH MONTH hundreds of new books from all publishers 

are brought to the attention of the leading book clubs. 

Natur«lly, the competition for book club honors is fierce, 
since only cne book is chosen each month. 


Last month—June, 1953—one of the leading religious book 
clubs bestowed its highest honor on a Vantage Press book titled 
Tuou Art Perer. But this Concordia selection is only one in 
a long list of achievements for Vantage authors. 


A year ago, Vantage’s A YANK ON PiccapILLy was issued as 

a 25c pocket book which sold 150,000 copies, the entire edition. 

A few months ago, Vantage’s Itt Catt Every MonpaAy was 

bought for a 25c reprint, with a scheduled first printing of 

250,000 copies and an advance payment of $2500. Just a year 

ago, Vantage’s Dappy Was AN UNDERTAKER went into three 

editions, 10,000 copies, with two editions sold out before publi- 

cation. And recently, foreign translation rights were sold on 
ACHILLES ABsENT, another fine Vantage novel. 


All this—plus sell-outs on many, many other Vantage books— 
would not have been possible without hard and persistent effort, 
without that basic knowledge of book sales and distribution 
which Vantage Press offers all its authors. If you want your 
book published by a firm that accomplishes big things for its 
authors, by a firm that has built its reputation on selling books, 
not just printing them, be sure to investigate the cooperative 
program of Vantage Press. 


Are YOU looking for a Publisher? 


Don’t be discouraged by rejection slips, for some of Vantage 
Press’s best selling books were turned down by commercial pub- 
lishers. If you are looking for a publisher, be sure to learn 
about our unusual program for producing, promoting and dis- 
tributing your book. 


Vantage Press is interested in seeing creative work of every 
type—fiction, non-fiction and poetry that measures up to certain 
standards. We want to see even those manuscripts that have 
been rejected. Remember, commercial publishers have made 
many blunders in rejecting manuscripts which later soared to 
popularity. 

Learn more about the Vantage cooperative program that has 
worked so well for so many Vantage authors. Write for our 
24-page, illustrated brochure, To THe AuTHOR IN SEARCH OF A 
PustisHer. It's free. Mail the coupon below, or send a post- 
card to Barbara Baxter, Dept. BB12, Vantage Press, Inc., 120 
W. 31 St., New York 1, N. Y. 


Mail coupon for FREE illustrated booklet 


VANTAGE PRESS, INC., Dept. BB12, 
120 West 31st Street, New York 1 


If on the West Coast, mail to: | 


VANTAGE PRESS, INC., 
6356 Holiywood Bivd., H ood 28, Calif. 


Please send me your 24-page, free booklet, TO THE AUTHOR IN 
SEARCH OF A PUBLISHER, which explains how | may have my book 
published, promoted and distributed. 


LITERARY AGENTS NOTE: Vantage Press invites manuscripts of 
merit from literary agents. On all such manuscripts accepted and 
published under our cooperative plan, it is our regular practice to 
bay the agent ten per cent of the contract price. INQUIRIES 
INVITED. 


} 


